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Syllabus 
International Marketing 

MAR 6158 – CRN 10200 – Spring 2012 VViirrttuuaall  
Instructor:: Ludmilla G. Wells, Ph.D. 
ANGEL:  http://elearning.fgcu.edu  
Campus Office:  Lutgert Hall 3300 * Telephone: Office: 239. 590.7363; Home:  239.566.2346 
Campus Office Hours:  Tuesday: 9:50-10:50am; 2:00-3:00pm; Wednesday: 5:00-6:00pm; 

Angel Chat or IM or By Appointment 
E-mail:  Primary via Angel; urgent LWELLS@FGCU.EDU 

 

COURSE DESCRIPTION  
An advanced study of the process and problems associated with establishing and maintaining global 
marketing operations. Analytical tools available to global marketing managers will be emphasized to 
assess competitive alternatives to include justification of international trade, and the formulation of 
global marketing strategies. Cross-cultural, legal, political, ethical and environmental factors are 
introduced to enhance global marketing decision-making.  Prerequisite: MAR 6805 (previously MAR 6815) 

COURSE GOAL 
By the end of the course students will be able to discuss various methods of market entry strategies, barriers to 
trade, issues relevant to setting a branding strategy, and elements of global marketing communications. 

STUDENT LEARNING GOALS - BY THE END OF THE TERM, YOU SHOULD BE ABLE TO   

 Differentiate between economic, political, social and cultural environments and the implications in 
global marketing environment (Assessment: Discussion Forums with Cases) 

 Discuss the issues relevant to developing new products and market segmentation among developing 
emerging economies and markets (Assessment: Discussion Forums with Cases) 

 Identify and discuss key factors involving international pricing strategies, global logistics, and 
retailing (Assessment: Country Notebook & Reports) 

 Identify and evaluate the various intricate nuances in developing social responsibility and global 
communications management (Assessment: Country Notebook & Reports) 

 

This course also addresses a number of learning goals for our MBA program. With respect to these 
students upon completion of this course should be able to: 

 Be Critical Thinkers 
 Have Global Awareness 
 Have a Strategic Perspective 

 

TEXT: 

 

Global Marketing, 6/E 

Warren J. Keegan 
Mark Green 

ISBN-13:  9780137023868 

Publisher:  Prentice Hall 

Copyright:  2011 

Format:  Paper; 624 pp 

Published:  01/03/2010 

http://elearning.fgcu.edu/
mailto:LWELLS@FGCU.EDU


 

MAR 6158 * CRN 10200 * Spring 2k12                                                                                  Page | 2 of 7 

 

 
TEACHING METHOD 

This is an INTERNET COURSE.  This means that the course will be offered wholly on 
the Internet.  As such, it is part independent study and part interactive discussion.  Course 

materials and discussion forums will be placed into Folders; Team Work into Team Files. 

It is important that your ANGEL participation be reflective of the materials from assigned, posted 
and outside readings with a focus on current issues. In graduate classes, most learning should 
occur outside the classroom.  These sessions should be regarded as an opportunity to put the 
pieces of your "marketing knowledge” together in a meaningful and coherent manner. 

COMMUNICATION 
ANGEL Web Board: This will be the primary web board for access to course information, assignments, team 
files, course folders, discussions and postings, chat, email, and grades. Great for maximizing interaction 
among your team members and course mates, Angel offers 24/7 access for saving, sharing, and storing 
course work, posting your ideas, or sharing the current events related to International Marketing.  The 
Team File folders are your electronic storage system; Team Discussion forums and Teams Chats are 
private with member access only. 
 

EMAILING THE INSTRUCTOR 
Because of the number of e-mails that I handle on a daily basis it is important that you make it easy for 
me to identify that the e-mail is from someone from this class.  Therefore, please help me to be more 
responsive by (1) using Angel for email, and (2) if it is urgent, place the identifier in the subject line 
as follows: MAR6158 – “then put your subject” and send it the lwells@fgcu.edu address.  This 
will help me to respond more readily and timely.  

 
REQUIRED COURSE WORK - OVERVIEW 

Electronic based discussions and virtual team work be used in this course.  

 

Discussion Forums with Case Analysis - dBowls 
Enrolled students are randomly assigned to dBowls.  Each dBowl is a discussion forum with access 
restricted to dBowl members.  All other students (outside the dBowl) will observe the discussion and 
have the opportunity to comment after the scheduled time block.  dBowl discussions (member and 
outside the dBowl) and responses are scored.  Each student will earn their scores independent of the 
dBowl collective.  dBowl members are not the same as TEAMS. 

 

Teams/Personnel Forum and Reports 
Students will review the Personnel Forum and form Teams with five (5) Members.  The Virtual Team 
membership will remain the same for the entire course. Reports are returned with commentary 
(elelctronically)  and scored copies are uploaded to your Team File.  Therefore, it is critical that all work 
be prepared using only MS Word.  Additional formatting information is provided. 

Each Team will research and prepare two written reports that will be refined and incorporated into the 
final Country Notebook.  The two designated reports will be returned with commentary and scored 
copies will be uploaded to your Team File.  There will be benchmark folders with open forums for 
periodic discussion,  review, and supplemental materials. 

 

Chat Sessions (one prior to each report)  will be schedule on days and times that will 
accommodate all Team members.  Also, if a Team wants to have additional chat sessions 
amongs themselves or with my participation that too can be scheduled.  I will be available for 
those  “private chats” as well on any topic related to course material or team dynamics. 
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Due Dates 
All work is posted by the stated date and time.  Any changes in schedule/due dates will be posted to 
ANGEL.  Failure to post to a dBowl or complete a Report will result in no credit, "0".  No Extra 
Credit or Extra Work is given to satisfy course requirements or improve final grades. Email 
submissions are not accepted.  

 

dBowls - Discussion Forums with Cases 
ANGEL is great for maximizing interaction. Angel offers 24/7 access to post your ideas, add your thinking, 
or share the current events related to international marketing. Each dBowl will have a Case assigned for 
discussion.  Yes, the Case will either be in your text, posted,  or you will be directed to the vendor to 
purchase the Case(s) in advance so everyone will have time to read the material. 
 
Enrolled students are divided into dBowls.  For each scheduled dBowl, one dBowl group will take the 
lead in posting and discussing the selected case and related hot topics, innovations, points of interest, and 
news.  All posts must relate to the Case.  That is, instead of a blog, the dBowl Lead Group will bring 
information into the discussion from outside trade publications, published research, news sources. 
Students not in the lead group at that time interval must respond to any posts once the dBowl is open to 
all for discussion. All students are required to participate in each  dBowl interval as scheduled.  

dBowl_Lead Group participants must draw from The New York Times, The Wall Street 
Journal, The Economist, The Financial Times, and other international sources (hard copy or 
electronic).  Regardless of whether you are using on-line access or hard copies of the publications, 
you must include a complete article citation using APA Style* 
http://flash1r.apa.org/apastyle/basics/index.htm.  If citing an online source/publication, in 
addition to the citation, you must provide an active, working hyperlink to the article and 
advertisement. (The citation is important in the event a link is broken, the article can still be located). 
If you are citing from a book, you must also note the specific page. Depending on your comfort level 
and computer skills, you may scan in materials or pictures or video links.  Share the resources; research 
is not done in isolation.  Textbooks are excluded from being used as a citation, however, you may refer 
to material/information from appropriate or related chapters.  NO Wikipedia, ‘nuff said.  If you would 
not tell the boss or the client the source of the information used to make multimillion dollar decisions 
(because the source may be iffy), then don’t use it in preparing discussions or reports. 

dBowl_Observers should be thoughtful and demonstrate an understanding of current events 
that may affect issues or key points in each Case. Participants must draw from The New York 
Times, The Wall Street Journal, The Economist, The Financial Times, and other international sources (hard copy or 
electronic).  Regardless of whether you are using on-line access or hard copies of the publications, you 
must include a complete article citation using APA Style 
http://flash1r.apa.org/apastyle/basics/index.htm.  

dBowl- Lead Group - Each member must post at least THREE (3) items for discussion related directly 
to key points in the case and textbook chapter readings.  Each of the three posts should also include a 
one sentence summary of an article with a complete citation and some provocative thinking to 
supplement the case.  During the same interval, the Lead Group must post at least TWO (2) Replies to 
other Lead Group members.  

dBowl- Observers are non-Lead Group students for that one case during that one interval.  Each 
student must post FIVE (5) thoughtful, relevant, insightful, opinionated, replies to anyone 
participating in the dBowl.  All posts must relate to topics raised or issues in the Case.   

 All dBowls will open @ 6:00am and close @ 11pm on the dates scheduled and listed in the 
syllabus.  If you miss a forum, you cannot “make it up” with additional postings during the 
following forum interval. 

http://flash1r.apa.org/apastyle/basics/index.htm
http://flash1r.apa.org/apastyle/basics/index.htm
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The Country Notebook (CN) and Presentation Deck 
The CN is the culmination of a semester’s work that has been well researched and written incorporating 
Team Reports #1 and #2 and a supplemental section.  The CN should include new, refined, revised, 
edited, and enhanced information from your and other team’s previous reports.  The CN will not exceed 
15 pages, excluding the cover page, table of contents, executive summary, references, and appendices.  A 
PowerPoint Deck (presentation) will be created by each team.  CN specs will be posted by March 2st. 

 

The Two Team Reports 
The course focuses on the development of insights and understanding in preparing a comprehensive 
plan to introduce a new/existing product to a specific country in real time, real world situations.  This is 
a semester long team project.  The two team reports are designed to encourage collaboration and 
decision making among team members.  Based on cases and discussions in the dBowls, additional 
research is required to support decisions and strategies for the selected product and target country. 

Each Report will have a separate folder.  Within each folder, there will be specifications for each report, a 
Turnitin.com Draft option- submission, a Drop Box for submitting the final version of the one report 
per team, additional readings or materials, and a Q & A forum.  The Q & A is for generic, categorical, or 
specific questions that can be posted by and answered by anyone.  Teams do not have to work 
sequentially on the reports, however, fair warning, an error or incomplete in one report may create a 
problem in another report.  Use good managerial judgment. 
 

Format: 
 Written Reports are to be in MS Word only with file name, e.g. Team5.doc or Italy.docx. 
 All written work is typed 11-point, Times Roman font, 1.5 lines spaces, and 1.25” margins. 
 Each Report will not exceed 10 pages, excluding the cover page, table of contents, executive 

summary, references, and appendices.  (The CN will have different format requirements.) 
 All References/Citations follow the LCOB standard APA style.  FREE tutorial and guidelines: 

http://www.apastyle.org/learn/tutorials/basics-tutorial.aspx  
 Publication Manual of the American Psychological Association, Sixth Edition is the standard format for 

citations/references used within the Lutgert College of Business. 
 

Writing Policy 
All students are expected to communicate effectively in written English.  Proper attention to grammar, spelling, punctuation 
and proofreading is required.  Assignments with inadequate attention to syntax and mechanics of language will receive a 
lower grade.  Typically two or more errors on any assignment will lead to a reduced grade.  Students who are deficient in 
writing skills will be referred to the university writing center for remedial work. 

"Students agree that by taking this course all required papers may be subject to submission for textual 
similarity review to Turnitin.com for the detection of plagiarism.  All submitted papers will be included 
as source documents in the Turnitin.com reference database solely for the purpose of detecting 
plagiarism of such papers.  Use of the Turnitin.com service is subject to the Terms and Conditions of 
Use posted on the Turnitin.com site." 

 

Peer Evaluations: 
A Peer Evaluation form must be submitted (individually) for each of the two reports and the final CN.  
Each Evaluation score is confidential and is not disclosed until the final project is submitted.  Peer 
Evaluations affect individual scores for each report.  Failure to properly complete or submit a Peer 
Evaluation will result is “0” points per report; completed Peer Evaluations will result in a score up to 5 
points per report. Complete instructions are included with the form. 

http://www.apastyle.org/learn/tutorials/basics-tutorial.aspx
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Composition of Course Grade: 

 
dBowls Discussion Forums         75 points 
 Leaders             25 points 
 Observers to dBowls @ 10 points each   50 points 
 
Two Team Reports @ 50 points each      100 points 
 
Country Notebook          100 points 

Country Notebook         85 points 
Country Notebook Deck       15 points 

 
Three Peer Evaluations @ 5 points each       15 points 

 

Course Grade Scale: (maximum 290 possible points): 

   
 
 
 

 
At the end of the semester, your officially assigned grade for the course will be available via Gulfline at: 
http://gulfline.fgcu.edu.   Please note that grades will not be e-mail or given to you in person or over the 
phone.  An “Incomplete” grade will be given by exception only, in accordance with University policy. 

 

Academic Dishonesty/Cheating Policy  
"All students are expected to demonstrate honesty in their academic pursuits. The university policies 
regarding issues of honesty can be found under the "Student Code of Conduct" on page 11, and under 
"Policies and Procedures" on pages 18 - 24 of the Student Guidebook. All students are expected to 
study this document which outlines their responsibilities and consequences for violations of the policy." 

A   269 above  93% B+  252  87% C+  223  77% 

A-  261  90% B     240  83% C     203  70% 

 B-    232  80% F     202   69% 

http://gulfline.fgcu.edu/
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THE SIMPLE, STRAIGHTFORWARD, DIRECT SCHEDULE 
 

TEAMS, COUNTRY SELECTION, CONSUMER PRODUCT 
Post your Team collective. Post the Team’s Country of Choice.  Post, in rank order, the Team’s top (3) 
three BRAND NAME CONSUMER PRODUCT choices to market in that country.  IF two teams 
select the same country or product, the first team (date and time) to post gets first choice.  I will post an 
approval or request a resubmission so do not get too committed.  NO automobiles, perfumes, 
carbonated or alcoholic beverages, no services, no technology (hardware or software). 

 

REPORTS General Topic DUE Date by 11pm On Angel 

Team and 
Country 

Selections 

 
1. Teams Formed 
2. Country Selected 
3. Consumer Product Choices 

 

Saturday, January 21 
Teams, Country, Products 
Post to Discussion Forum 

One 

 
Text Chapters: 2 thru 8 

Marketing Environment 
(cultural, political, economic, 

legal); Market Research Issues; 
Competitor Analysis (domestic 

and foreign) Segmentation, 
Targeting, Positioning; 

Import/Export Barriers; 
Additional details will be posted in 

Report One Folder 
 

Saturday, February 19 
Report One Folder 

Drop Box 

Two 

 
Text Chapters: 9 thru 16 
Market Entry Strategies 

Marketing Mix: Product, Pricing, 
Distribution, Logistics, 

Marketing Communications 
Additional details will be posted in 

Report Two Folder 
 

Saturday, March 19 
Report Two Folder 

Drop Box 

Add to final CN 

 
Text Chapter: 17 

Leadership,  Social 
Responsibility 

 

Saturday, April 7 
Last Gasp Draft 

Turnitin.com Box 
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dBowl Schedule 

*in observance of Passover and Easter Holy days, the dates have been adjusted. 

 

FINAL Team Project Topic DUE Date by 11pm On Angel 

CN Notebook Final Version* Saturday, April 21 
CN Folder and 
Turnitin.com Box 

CN Deck Final Version* Saturday, April 28 
CN Folder and 
Drop Box 

*Requirements will be posted to the CN Folder by 2 March 2k12. 
 

This schedule may change as needed.  It is your responsibility to stay current. 
Changes will be posted on the course landing page in Course Announcements. 

 

Room for Scribbles: 

 

dBowl # 

 

Case Posted 

dBowls Lead 

starts @ 6am 

dBowls Lead 

ends @ 11pm 

Observer Access 

starts@ 11:30pm 

Observer Access 

ends @ 11pm 
 Wednesday Sunday Friday Friday Tuesday 
1 Jan. 18 Jan. 22 Jan. 27 Jan. 27 Jan. 31  
2 Feb. 1 Feb. 5 Feb. 10 Feb. 10 Feb. 14 
3 Feb. 15 Feb. 19 Feb. 24 Feb. 24 Feb. 28 

No Bowl Spring Break Spring Break Spring Break Spring Break Spring Break 
4 Mar. 2 Mar. 11 Mar. 16 Mar. 16 Mar. 20 
5 Mar. 21 Mar. 25 Mar. 30 Mar. 30 Apr. 1 
6* Apr. 2* Apr. 9* Apr. 13 Apr. 13 Apr. 17 


