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COURSE SYLLABUS 

SECTION 1:   COURSE INFORMATION 

Course Number & Name: HFT 3203 - Spa Treatments and Services 
CRN:    81739              
Course Credit Hours:  3  
Semester:   Fall 2013               
Department/Program: School of Resort and Hospitality Management  
Meeting Times/Location: When:  Wednesdays, 2 – 4:45 p.m. 

Where: Sugden Hall, Room 240 (209 & 201 Labs) 
Instructor:   Mary Wisnom, PhD. 
 Office:   Sugden Hall 214 
 Phone:   590 – 7854  
 Email:   mwisnom@fgcu.edu 
 Office Hours:    Mondays, 9 – 11 a.m. 

Wednesdays, 10 a.m. – 2 p.m. or by appointment  
 

Textbooks: The Spa Encyclopedia:  A Guide to Treatments & Their Benefits for 
Health & Healing, Hannelore R Leavy and Reinhard R. Bergel  (2003)  
Thomson/Delmar Learning. 

 
 Spa & Salon Alchemy:  Step by Step Procedures, by Sandra Alexcae 

Moren  (2006)  Thomson/Delmar Learning. 
 

Other Readings: Available on CANVAS© or provided in class. 
Video Viewings: FGCU Library Reserves--Circulation Desk, Library East, 1st Floor  

The Perfect Spa Manicure (TT958.3.P47 2005)* 
 

CANVAS online course support system utilized for this course. 
 
Course Description: 
The evolution of the spa industry from ancient civilizations to now is explored, tracing the 
influences of spa traditions from ancient civilizations.  Through description, demonstration, and 
experience, students will understand and evaluate the wide array of spa products, treatments, 
and services. 

http://www.aacsb.edu/aacsb-accredited
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SECTION 2: MISSION, LEARNING OUTCOMES AND MEASUREMENTS 

Program Mission 
The mission of the Resort and Hospitality Management program is to provide students with core competencies and 
experiential learning opportunities in preparation for successful management careers and leadership roles in the 
resort and hospitality industry and to instill values of lifelong learning and community service. 
 
Program Learning Outcomes (PLOs) 
Upon successful completion of the program students will be able to: 
1. Identify and demonstrate content/discipline, proficiencies and skills relevant to the 

operational areas of Resort and Hospitality Management. 
2. Choose experiential learning opportunities in the field of Resort and Hospitality 

Management that can develop professional judgments and leadership skills. 
3. Communicate effectively. 
4. Evaluate information and make decisions using critical thinking and problem solving skills. 
5. Develop an awareness of the importance of community service, ethical values, and life-long 

learning. 

Course Learning Outcomes 
Current Course Objectives 
1. Summarize history of the spa industry and spa techniques including Traditional Chinese 

Medicine and Ayurveda, and their relationship to current spa industry practices. 
2. Understand, identify and evaluate spa body, mind, energy, atmospheric, and spiritual 

treatments/services and their benefits, through description, experience, and demonstration.  
3. Integrate traditional spa protocol and practices; develop services and treatments, and spa 

menus, to cater to the unique needs of the client and the environment of the agency. 
4. Select appropriate spa equipment, products, and supplies. 
5. Evaluate spa industry trends. 

 

Measurements of Course Learning Outcomes 
 

When assessing the learning outcomes below, if a student score is at 85 - 100 percent then the student EXCEEDS 
EXPECTATIONS. With 70 – 84 percent score the students will MEET EXPECTATIONS. If the students obtain 
less than 70 percent then their performance are BELOW EXPECTATIONS. 
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ALC/ILO/ PLO  
Learning Objectives 

Course Learning Outcomes Assessment Use  To 
Measure Outcomes 

Content/Discipline 
Knowledge & skills  

 
ILO1 & 3, PLO1 & 4 

1.   Summarize history of the spa industry and 
spa techniques including Traditional Chinese 
Medicine and Ayurveda, and their 
relationship to current spa industry practices. 
3. Integrate traditional spa protocol and 
practices; develop services and treatments, 
and spa menus, to cater to the unique needs 
of the client and the environment of the 
agency. 
4. Select appropriate spa equipment, 
products, and supplies. 
5. Evaluate spa industry trends. 
CLO#1 (f12) – Students will document an 
understanding of common spa service offerings. 

Quiz/Exam 
Question(s) and/or  
Spa Counseling 
Assignment 

 Communication 
ILO2 & 3, PLO3& 4 

Students’ will apply effective oral 
communication skills. 

Specialty Treatment 
Presentations 

 Critical/Analytical 
Thinking 

 
ILO1 & 3, PLO1 & 4 

 

6.   Understand, identify and evaluate spa 
body, mind, energy, atmospheric, and 
spiritual treatments/services and their 
benefits, through description, experience, and 
demonstration. 
CLO#2 (f12) – Students will assess the quality of a 
spa experience. 

Spa Mystery Shopper 
Assignments 

ALC – Academic Learning Compact (State of Florida requirements) 
ILO  – University Learning Outcomes  
PLO – RHM Program Learning Outcomes  
ITALICED – Past Assessments  
 
 
 

SECTION 3: LEARNING OUTCOME EVALUATION METHODS AND GRADING POLICIES 

Student Evaluation 
       Possible Points 
Assignments: 

Spa Counseling Case Analysis and Client Plan 30 
Spa Experience and Analysis     40 
Spa Lab Experience and Report   10 
Team Specialty Spa Treatment Presentation  20 

Examinations: 
 Midterm      40 
 Final       40 
Participation and Attendance:    20 
 Total:       200 
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Grading Scale/Point System: 
186 – 200 (93%) A   146 – 155 (73%) C 
180 – 185 (90%) A-   140 – 145 (70%) C- 
176 – 179 (88%) B+   136 – 139 (68%) D+ 
166 – 175 (83%) B   126 – 135 (63%) D 
160 – 165 (80%) B-   120 – 125 (60%) D- 
156 – 159 (78%) C+   119 and below  Fail 
 

Canvas gradebook is used to post grades.  Please check the gradebook periodically throughout the semester to 
check for accuracy of data entry and review your current grade status.   

 
Assignments 

The presentation of coursework is an important measure of professional skills; therefore, 
grammar, composition, presentation, and timely adherence to given deadlines are basic class 
expectations.  For this course, completed assignments will be accepted on or before the 
specified due date.  Each assignment must be turned in to the instructor no later than 4:30 pm of 
the due date.  No late assignments will be accepted.  (See extenuating circumstances section 
for more information.) 
 

Assignments: 

 On Campus Spa Lab Treatment Experience and Reporting (dates subject to change) 
Experiences start approximately September 4th.  Due date flexible based on time of 

appointment, final due date:  October 2nd – Total Points:  10 
During operation hours, you will be required to visit the spa lab and experience (1) each of the 
three hydrotherapy self-administered treatments (steam, sauna and whirlpool – bathing suits 
required) and (2) an additional 30-minute treatment (facial, body scrub, massage or nail 
treatment).   

The Spa Lab will open on Wednesdays and Thursdays starting September 4 from 10 a.m 
– 7 p.m. It will be your responsibility to research the appointment process and contact the Spa 
Lab (starting September 1) to book your service at a day and time of your choice during the 
month of September.  You must make your appointment by September 18 (even if you are 
booking for later in the month).  Book early, as there are limited spaces available! 
Due – Three Evaluation Surveys (all available through a CANVAS link): 

o By August 28 - Complete SMS Spa Lab Survey A. 
o Follow appropriate procedure to book your appointment.  Either by email or phone 

leaving a message if necessary (rhmspalab@fgcu.edu - 239.590.1295).  Once Spa Lab 
staff has re-confirmed, immediately Complete SMS Spa Lab Survey B (within 24 
hours). 

o Receive 30 minute treatment on pre-arranged day and time and within 24 hours of 
your service, Complete SMS Spa Lab Surveys C. 

That’s it!  If all tasks and surveys are completed fully and on time you receive the full 10 points.   
 

 Off Campus Spa Experience and Analysis – Surveys, Paper and Brief Presentation 
September 18, Assignments Made.  Possible due dates from October 2 to November 13 - Total 
Points: 40 

 

For this assignment you will visit a local resort spa and experience spa treatment.  You will be 
assigned a particular spa treatment, a spa site and a report deadline.  It will be your 

mailto:rhmspalab@fgcu.edu
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responsibility to schedule the appointment, have the treatment and complete your analysis by 
an assigned report date.   

The assignment has several goals:  (1) Have each student experience a new spa treatment,  
(2) Have student’s analyze and report on the experience, and (3) provide feedback the spa sites 
on their performance.   Feedback will be in the form of a paper (approximately 1 page), online 
surveys, and brief in-class discussion (approximately 3 minutes).   Student presentations will 
take place at the start of class one week following the student’s treatment.  Online surveys will 
be available on surveymonkey.com and required to be completed and submitted on the 
scheduled days throughout the semester and all submitted before your scheduled in-class 
discussion date. (Individual due dates will be distributed on September 18). 

You will be graded on completeness and timeliness of survey materials, quality of 
discussion and paper, and thoroughness of paper content.  There will be no rescheduling of any 
missed assignment “discussion” days. 
Paper must include at minimum the following elements: 
1. An overview of the basic details of your experience (spa, treatment, date and time of service, 

listing of the elements of your experience, and service provider information). 
2. Describe what benefits you anticipated seeking from your spa treatment, and whether or not 

those benefits were received.  Explain any specific elements of your experience that assisted 
with or detracted from you receiving those benefits. 

3. Describe any and all unexpected surprises (pleasant or unpleasant) during your spa 
experience. 

4. Describe the incident you created to test service recovery of the staff. 
5. What was the published cost of your treatment?  Do you feel the treatments you received to 

be worthy of this level of payment?  Explain. 
6. Were you satisfied with your experience overall?  Explain five different elements of your 

experience that lead to your level of satisfaction. 
7. Suggest one reasonable change to the practices of the spa that you feel could enhance a 

future guest’s experience. 
8. Were you identified as a mystery shopper?  If so, what advise do you have in future 

experiences like this to lessen this chance? 
9. Please provide feedback as to how this assignment might be better executed in the future. 

 

 Team Specialty Spa Treatment or Service Presentation and Slide(s) Production 
Suggestions provided & teams assigned, August 28.  Presentation slides due before Noon 
(via email) on day of presentation.  Presentations ongoing starting October 2 - Total Points: 
20 

 

It is almost impossible to keep up with the multitude of new and unique spa treatments being 
developed by individuals in the industry.  You will be provided with a brief description of a 
unique treatment or service in class.  (Or if you have a treatment you’d like to study, please see 
me). The assignment is to research the treatment and present your findings to the class.  Your 
presentation must include at minimum one visual slide and one informational slide, highlighting 
your treatment (likelihood of much, much more). 

Research can be through a variety of resources, including, text books, videos, internet, 
personal contact with experts (providers or spa managers), include a list of resources in your 
presentation.  You will evaluate your teammate after the presentation; evaluations can affect 
your grade.  Grade will be based on professional oral presentation skills (as outlined by LCOB), 
effective slide development, complete and accurate content, and teamwork. 

Presentation content at minimum should include: 

 A Thorough Description of the Treatment (including common treatment protocol) 
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o Original or imitative or fusion? 

 Anticipated Benefits of the Treatment 

 Provider Training &/or Certification (Therapist Qualifications) 

 Special Equipment or Supplies Needed 

 Origin or History of the Treatment 

 Availability of the Treatment in the U.S. (or Abroad). 

 Your impression on the longevity of the treatment (fad or authentic) 

 The details and results from, at minimum, one research project highlighting the benefit 
claims of the treatment. 

 Presentation resources  and references (3 minimum) 

 In addition, if your treatment was selected from Dr. Wisnom’s materials, you are required to return that 
material with your assignment. 
 

 Spa Counseling Case Analysis and Client Plan 
Due November 13 - Total Points: 30 

 

You will be provided with four items for this exercise:  (1) two client profiles (one-day and five-
day), (2) a destination spa menu (3) a day spa menu and (4) one and five-day scheduling 
calendars.  Utilizing these resources, and doing a bit of research on your own on different spa 
offerings, develop a one- and five-day spa plan for your clients.  Describe the reasons behind the 
selected activities and what goals you are focusing on for your client.  Indicate arrival and 
departure times on your calendars, and fill the calendar to indicate not only the scheduled 
services and treatments, but also what you suggest the client to be doing during times outside 
their treatment times.  Be sure to include any additional information the therapists may need to 
know on behalf of the client.  Use only the data provided to you regarding your client.  Provide a 
detailed budget with total for the day spa client (one-day), disregarding tax and tip. 
  
 

Examinations 
Midterm and final examinations will be given on the date specified on the syllabus.  The 
midterm examination will cover reading and lecture materials from the first half of the course.  
The final examination will be non-cumulative, covering information after the midterm. 

 
 

Participation and Attendance 
Your participation in class is an important part of the learning process.  Asking questions, 
raising issues, offering personal experiences, and presenting opposing points of view contributes 
to a more complete understanding of the topic.  

Please speak up! 
This is a participatory course and you must be able to participate in in-class group exercises, 
keep up with course readings, and regularly attend classes to be successful in this class.  On 
select days, attendance will be taken.  Associated with that attendance, points will be awarded 
and calculated into the Participation and Attendance portion of your grade. 
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SECTION 4: TENTATIVE CLASS SCHEDULE  

Week Subjects & Readings or Video Viewings*  
Complete before class.   

Italics = in class demos and/or videos 

Due Dates 
Bold = homework due 

before class 

Week 1 
8/21 

Introduction to Course and Assignments 
Spa Basics (Industry Facts) 

Introduction to the Spa Lab 
SE Chapter 2 & Spa Services Video 

 

Week 2 
8/28 

 

Treatments by Origin: 
 History of Spa Treatments 

SE Chapters 1 & SSA Chapter 2 
Yoga Demonstration and Class 

(Dress in loose clothing-bring a yoga mat or beach towel) 
Ayurvedic Treatments Video 

Spa Experience Survey A 
Completed  

Specialty Treatment Information 
Provided –Teams Assigned 

Begin Sign Up 

Week 3 
9/4 

 

Treatments by Technique: 
CAM & Whole Medical Systems 

General Massage Demonstration 
Alternative Medicine Video 

SE Chapters 4 

Specialty Treatment  
Sign Up Ends 

Spa Lab Experiences Start  

Week 4 
9/11 

Treatments by Provider: 
Spa Careers 

Licensing and Training 
 Foundations for Spa Treatment Delivery 

Treatments by Facility: 
Basic Treatment Space Equipment and Set-Up 

Reflexology Work/Video  

 

Week 5 
9/18 

Treatments by Purpose: 
Client Motivations 

Treatments by Income: 
Revenue vs. Non-Revenue Producing Services 

SE Chapter 3 
Midterm Exam Review 

Spa Experience Services Assigned 
Chakra/Points Homework 

Due 
 

Week 6 
9/25 

Midterm Exam  
 

Midterm Exam 

Week 7 
10/2 

Industry Treatment Data 
Menu Development & Spa Counseling 

Water Therapies (Hydrotherapy) 
Basic Principles & Affects 

Facility-Based Hydrotherapies 
SE Chapters 7  & SSA Chapter 11 
Provider-Based Hydrotherapies 

SE Chapters 8 – 11 

Team Specialty Treatment 
Presentations Begin 

Spa Experience  Presentation 
and Papers Begin Due Dates 

Spa Counseling Information 
Provided  

Spa Lab Experiences 
Finished 

Week 8 
10/9 

Body Therapies (Massage)  
Demonstration or Video 

SE Chapter 6 / SSA Chapters 9 & 10 

TSTP & STEP Continue 
Homework TBD 

Week 9 
10/17 

Body Therapies (Wraps and Scrubs) & 
Aromatherapy 

TSTP & STEP Continue 
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Scrub Demonstration or Video 
SE Chapters 12 – 17 / SSA Chapters 12 & 13 

Week 10  
10/23 
ISPA 

Day Off for Assignment Make Up Time 
No Class  

 

Week 11 
10/30 

Beauty Therapies (Face & Body) 
Facial Demonstration or Video 

SSA Chapters 6 – 8 

TSTP & STEP Continue 

Week 12 
11/6 

Beauty Therapies (Hands & Feet) 
Pedicure Video or Demonstration 

SSA Chapters 3 & 4 
Perfect Spa Manicure Video Viewing (87 min)* 

TSTP & STEP Continue 

Week 13 
11/13 

RCRA/ 
Cruise  

Other Spa Activities and Treatments 
Treatment Design 

Specialty Treatments 
 

Team Specialty Treatment 
Presentations End 

Spa Experience  Presentation 
and Papers End 

Spa Counseling Assignment 
Due 

Week 14 
11/20 

 

Safety and Hygiene Practices for Spa Services  
SSA Chapter 1 

Final Exam Review 

Course Evaluation 

Week 15 
11/27 

Thanksgiving Holiday – No Class  

Week 16 
12/4 

Potential Final Exam  

Week 17 
12/13 

Friday, 1:30-4:15 a.m. Final Exam 

 
*Selected readings available on CANVAS or provided in class.   
Videos for viewing available at FGCU Library reference desk.   

 

SECTION 5: TEACHING METHODS, PHILOSOPHY, & GENERAL COURSE INFORMATION 

Course Requirements 
Students are responsible for the following: 

 All material in the syllabus and in the text and information disseminated in class. 

 All readings and written assignments. 

 Participation in all class discussions and activities. 

 Assignment submission on the established due date, time and manner, clearly labeled 
with the student’s name.  

 All work assigned in class, whether detailed in the syllabus or not. 

 Follow-up with fellow students to seek missed information. 

 Appropriate professional attire for each panel or individual presentation day. 

 Arrival to class on time! 
 

Teaching Methodology: 
This course is mainly a seminar featuring hospitality professionals.  Presentations may come in 
all ‘shapes and sizes,’ and may include any of the following:  Lecture, Discussion, Slide 
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Presentations (Powerpoint©), In-Class Individual and Group Exercises, Student Experiences, 
Professional Demonstrations and Video Films. 
Due to the nature of this course, some presentations may be audio or video taped for future viewing.  
 
Teaching Philosophy: 
I have arrived at the understanding that learning is best facilitated through active class 
participation and evidence of practical application.  I strongly encourage class attendance, class 
participation and discussion, incorporate reality-based examples, and support an open door 
policy.  In turn, I work to provide appropriate learning opportunities to students.  I am inspired 
by the ancient Chinese proverb:     

Tell me, I will forget, Show me, I will remember, Involve me, and I will learn 
 
Cell Phones and Computers: 
In order to avoid any disruption, please turn off all cell phones, pagers, and computers before 
entering class.  If a student cell phone rings in class, the student with the phone will lose 5 
points.    
 
Extenuating Circumstances: 
Issues beyond the classroom can affect student performance, yet it is felt that responsibility for 
absences because of these situations lies primarily with each student.  As a result, I expect that 
when possible, the arrangements resulting from such circumstances are to be negotiated prior 
to, rather than after, their occurrence.  In addition, the process of obtaining missed information 
must be done with a minimum of disruption to the class instructor, the student and class 
progress.  Incomplete or deferred grades, as a solution for inadequate or insufficient student 
effort is unacceptable. 
 

SECTION 6: UNIVERSITY/COLLEGE STANDARDS & POLICIES                                                                                 

Academic Dishonesty: 
All students are expected to demonstrate honesty in their academic pursuits. The university 
policies regarding issues of honesty can be found in the FGCU Student Guidebook under the 
Student Code of Conduct and Policies and Procedures sections.  All students are expected to 
study this document which outlines their responsibilities and consequences for violations of the 
policy.   The FGCU Student Guidebook is available online at 
http://studentservices.fgcu.edu/judicialaffairs/new.html  

Cheating, plagiarism, and other fraudulent practices undermine the efforts and integrity 
of the class and fellow classmates.  Any infraction of this policy will be dealt with strongly in 
collaboration with the Office of Student Affairs.   
Copyright: 
The university requires all members of the university community to familiarize themselves and 
to follow copyright and fair use requirements. You are individually and solely responsible for 
violations of copyright and fair use laws. The university will neither protect nor defend you nor 
assume any responsibility for employee or student violations of fair use laws.  Violations of 
copyright laws could subject you to federal and state civil penalties and criminal  liability, as 
well as disciplinary action under university policies.  
 
Adaptive Services: 
Florida Gulf Coast University, in accordance with the Americans with Disabilities Act and the 
university’s guiding principles, will provide classroom and academic accommodations to 

http://studentservices.fgcu.edu/judicialaffairs/new.html
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students with documented disabilities. If you need to request an accommodation in this class 
due to a disability, or you suspect that your academic performance is affected by a disability, 
please contact the Office of Adaptive Services. The Office of Adaptive Services is located in 
Howard Hall 137. The phone number is 239-590-7956 or TTY 239-590-7930.  Students with 
disabilities requiring accommodations to participate in class activities or meet course 
requirements should contact me as early as possible.  This publication may also be obtained in 
an alternate format by contacting the Office of Adaptive Services at (239) 590-7956. 
 
Student Observance of Religious Holidays: 
The full policy can be accessed in the FGCU General Counsel Policies at: 
http://www.fgcu.edu/generalcounsel/policies-view.asp 
 
Eagle Mail: 
Eagle Mail is Florida Gulf Coast University’s student e-mail system. Your FGCU Eagle Mail 
account MUST be activated. If you are a first time student, you will need your PIN and Student 
ID, both of which are assigned at registration. To activate your account, visit 
http://admin.fgcu.edu/IS/applications/studentaccts/activate.asp 

 
CANVAS Learning Management System and Demonstration Site: 
Information on CANVAS is available online at http://elearning.fgcu.edu/frames.aspx and 
http://elearning.fgcu.edu/section/default.asp 
 
The FGCU Writing Center: 
The Writing Center assists student writers through free, accessible, learning-based writing 
consultations.  Primary goals are to help students improve their abilities to think independently, 
to write critically, and to learn and implement strategies that will assist them in producing 
effective writing assignments. Consultants help writers with brainstorming, formulating a clear 
thesis, developing their ideas, and revising.  Writing Center sessions are designed to assist 
writers in improving their ability to revise independently.  Writing Consultants also help 
writers identify issues of style and mechanics; however, they do not edit or proofread. The 
Writing Center is located in Library West, 202C. Library West is not accessible from the main 
Library building (Library East).  Phone: 239/590-7141  
 

http://www.fgcu.edu/generalcounsel/policies-view.asp
http://admin.fgcu.edu/IS/applications/studentaccts/activate.asp
http://elearning.fgcu.edu/section/default.asp

