
          

          

 

 

 

     

 

Professor:  Dr. Daniel Rottig 

    Department of Management, Lutgert College of Business 

Office:   Lutgert Hall – Room 3314  

Office Hours:  Mondays 1-2pm and 5-6pm, after class and by appointment 

Office Phone:  239-590-1247 

E-Mail:  DRottig@fgcu.edu (preferred) 

 

 

 “The mind is not a vessel to be filled,  
but a fire to be kindled” 

~ Plutarch ~ 
 

 

LCOB Vision 
The Lutgert College of Business will be nationally renowned in providing students with the education and 

capabilities to take leading roles in a diverse and global environment.  

 

LCOB Mission 
The Lutgert College of Business educates students from Southwest Florida and beyond to address local 

and global business challenges. We are dedicated to student learning, scholarship, service, and 

community relationships that foster entrepreneurship and economic growth. 

 

Catalog Course Description 
Addresses the cross-cultural skills necessary for managers in today's multinational and multicultural 

organizations. Examines culture-specific needs for leadership, communications and negotiations; and 

focuses on culture's impact on legal, ethical, diversity, and environmental issues. 

 

Course Overview 

The principal objective of this course is to familiarize students with the complexity of conducting 

business across national borders. The course will present a unified framework based on which we will 

discuss the various global political, legal, economic, cultural and social forces confronting firms operating 

in international markets, and the implications of these forces for the strategic management of 

multinational corporations (MNCs). This course sets out to sensitize students to the considerable 

challenges as well as valuable opportunities managers face when entering foreign markets and 

internationalizing their business operations. Upon successful completion of this course, students should 

be conversant with the fundamental concepts of international business and the key global environmental 

forces affecting the international business operations of MNCs. Furthermore, students should be able to 

analyze and apply these fundamental concepts and environmental forces in the context of the strategic 

management of firms operating in international markets. 
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Biographical Sketch of Professor  

 

Dr. Daniel Rottig is an Associate Professor of International Business and Strategic Management in the 

Lutgert College of Business. He holds a Ph.D. degree in Management with emphasis on Global Strategy 

and International Business, an MBA degree in International Business, an undergraduate degree (German 

Diploma) in Business Administration with the triadic emphases on International Economics, Finance, and 

Marketing, and a Diploma in International Studies. His research focuses on the institutional and cultural 

environments of multinational corporations, the performance determinants of international acquisitions, 

emerging markets, and global social and ethical organizational issues. He has published his research in 

Thunderbird International Business Review, Management International Review, Decision Sciences 

Journal, the European Journal of International Management, the Academy of Management Learning and 

Education, the Journal of Teaching in International Business and other respected outlets. Five of his 

papers are published in the Academy of Management Best Paper Proceedings.  
 
He has received several awards and award-nominations for his scholarly work from leading academic 

institutions, including the Richard Farmer Best Dissertation Award of the Academy of International 

Business, two consecutive William Ziegler Best Paper Awards from the Academy of International 

Business Southeast USA Chapter (AIB-SE), nominations for AIB-SE’s Rollins Best Paper Award and 

EducAsian Best Thematic Paper Award on Emerging Markets Research, as well as nominations for the 

Academy of Management's International Management Division Barry Richman Best Dissertation Award, 

SERI Best Paper in Strategy/ International Business Theory Award, Douglas Nigh Best Paper Award, 

SKOLKOVO Best Paper Award, and Best Paper in OB/HRM/OT Award.  

 

Prof. Rottig teaches courses on International Business, Global Organizational Issues and Strategic 

Management in the undergraduate, graduate and Executive MBA programs of the Lutgert College of 

Business (LCOB). He also teaches courses on the Global Environment of Management and International 

Business Operations in the Executive MBA program at Florida Atlantic University, and he has taught in 

the graduate and executive business programs at California State University, Long Beach. He is actively 

involved in the academic community and currently serves as the Chairman of the Academy of 

International Business Southeast USA Chapter (the world’s largest and most active regional chapter of 

the Academy of International Business), as the Associate Editor of the Academy of International Business 

Insights, as a Guest Editor with the International Journal of Emerging Markets and as a member of the 

editorial review board an active ad-hoc reviewer for a number of leading academic journals and 

conferences, which shows in the form of several Best Reviewer Awards. He further serves as the 

Associate Director of LCOB’s Institute of Chinese and Emerging Markets Studies.  

 

Prior to beginning his career in academia, he worked for such companies as Merrill Lynch in the US and 

ING Group in Europe. He also served as chairman of a German student business consultancy while 

studying for his undergraduate degree, and he embarked upon an entrepreneurial venture as co-founder 

and consultant of a Germany-based company. He is an invited member of several honor societies, 

including The International Honor Society of Beta Gamma Sigma, The Honor Society of Phi Kappa Phi, 

and Golden Key International Honour Society. He was born and raised in Germany and, while studying 

and working in the fields of international business and strategic management, he had the opportunity to 

travel extensively and thus far has visited more than 40 countries. 
 

 

Required Course Materials  

 

• Peng, M. (2012). Global. 2
nd

 edition, South-Western (ISBN-13: 978-1111821753) 

• Class handouts, cases and additional reading materials  
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Supplementary reading material: To achieve an optimal learning experience and to facilitate class 

discussions, it will be useful to read newspapers and magazines related to the field of international 

business (IB), such as (available at the FGCU library): 

 

· The Financial Times   · The Economist   · The New York Times   

 

· The Wall Street Journal   · Bloomberg BusinessWeek · Other IB Periodicals  

 

 

Student Learning Outcomes 

 

The Lutgert College of Business has established Learning Goals and Learning Objectives for all graduates 

of its business programs. The EMBA Learning Goals and Learning Objectives are listed below. 

 
EMBA 

Learning Goals 
EMBA Learning Outcomes 

MAN 6607 

Learning Outcomes 
Assessment 

Technological 

proficiency 

Graduates will be able to use technology to 

facilitate life-long learning, to enhance 

leadership development and to add value to 

stakeholders, customers, and employers. 

N/A N/A 

Communication 

skills 

In their leadership positions, graduates will 

be able to give and exchange information 

within meaningful contexts and with 

appropriate delivery and interpersonal 

skills. 

N/A N/A 

Teamwork and 

interpersonal 

skills 

Graduates will be able to work with others 

in diverse and cross-functional 

environments and to lead as the need arises. 

N/A N/A 

Systems 

orientation 

Graduates will understand the interrelated 

nature of the various functional areas of 

organizations and the information needs and 

flows of organizations. They will also be 

able to lead and to adapt to changes in the 

internal and external environments. 

N/A N/A 

Creative and 

analytical 

thinking 

Graduates will be able to link data, 

knowledge, and insight to make quality 

strategic decisions on a timely basis. 

Demonstrate the ability to apply 

fundamental IB concepts and 

analyze the implications of the key 

global environmental forces for the 

strategic management of firms 

operating in international markets. 

II, III, IV 

Appreciation of 

the diverse 

environment of 

business 

Graduates will have a global perspective of 

the diverse demographics and environment 

of organizations. They will understand the 

issues and challenges encountered by profit 

and not-for-profit entities, and 

entrepreneurial enterprises. 

Identify and describe the 

complexities of managing a 

corporation in the global business 

environment and understand the 

challenges and opportunities of 

global economic, political, legal, 

and cultural differences for the 

management of MNCs. 

I, II, III, IV 

Ethical 

framework 

In their leadership roles, graduates will 

understand that organizations operate within 

a global environment with a responsibility 

to their stakeholders to consider the 

organizations' impact on legal, ethical, 

social, and environmental issues. 

Demonstrate an understanding of 

global corporate social 

responsibility, ethical, legal and 

environmental issues.  

I, II 
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Evaluation Methods/Assessment  

 

I)   Individual Global Institutional Environment Report (take-home and in-class portion) 25% 

II) Class Participation          20%  

III)  Team Article/Case Reports and Presentations      20% 

IV) Team Integrative Global Business Topics Case Report and Presentation   35% 

 

   TOTAL 100% 

 

 

Grading System 
 

A 93.00+ 4.0  C 73.00 - 76.99 2.0 

A- 90.00 - 92.99 3.67  C- 70.00 - 72.99 1.67 

B+ 87.00 - 89.99 3.33  D+ 67.00 - 69.99 1.33 

B 83.00 - 86.99 3.0  D 63.00 - 66.99 1.00 

B- 80.00 - 82.99 2.67  D- 60.00 - 62.99 0.67 

C+ 77.00 - 79.99 2.33  F below 60.00 0.00 

 

 

Ground Rules 

 

Academic Behavior Standards and Academic Dishonesty  

All students are expected to demonstrate honesty in their academic pursuits.  The university policies 

regarding issues of honesty can be found in the FGCU Student Guidebook under the Student Code of 

Conduct and Policies and Procedures sections.  All students are expected to study this document, which 

outlines their responsibilities and consequences for violations of the policy.  The FGCU Student 

Guidebook is available online at http://studentservices.fgcu.edu/judicialaffairs/new.html  

 

Attendance and Participation  

This course is designed so that active participation and significant involvement by students plays an 

integral role in the learning process. Active class participation and your attitude in class are therefore 

important to facilitate a fruitful collective learning experience, and full attendance is essential and 

strongly recommended as a minimum requirement for passing the course. Naturally, you are expected to 

attend every class! Please note that a portion of your grade will be based on your effective participation in 

class discussions. Effective participation is when a student provides regular and substantive insights into 

the discussed topics while taking into consideration the ideas provided by others. In assigning class 

participation grades, the following scale will be used for each class 1 through 8 and added up at the end of 

the semester to determine the participation grade (students will be able to achieve a maximum of 20 

points for participation in the semester).  

 

0 points  Student is absent, unprepared or makes no comments during the class 

1 points  Student adds minimally to the discussion 

2 points  Student makes a significant contribution to the discussion 

2.5 points Student provides regular and substantive insights into the discussed topics, takes  

   into consideration the ideas provided by others  

 

Change of Syllabus and Term Schedule 

Please note that this syllabus, including the term schedule, is subject to change. Any changes will be 

announced in class, and students who miss a class or any portion of a class are expected to have learned 

from other students about possible changes.  
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Disability Accommodations Services  

Florida Gulf Coast University, in accordance with the Americans with Disabilities Act and the 

university’s guiding principles, will provide classroom and academic accommodations to students with 

documented disabilities. If you need to request an accommodation in this class due to a disability, or you 

suspect that your academic performance is affected by a disability, please contact the Office of Adaptive 

Services. The Office of Adaptive Services is located in Howard Hall 137. The phone number is 239‐590‐
7956 or TTY 239‐590‐7930.  

 

Grading Issues  

Students wishing to review their graded assignments and request grade revision will be able to do so 

within seven (14) calendar days of general notification of grades for that particular graded assignment. 

Grade revision requests should be submitted in writing, and e-mail submissions are welcomed and 

encouraged. 

 

Late Work Policy 

Work turned in late will receive a grade of 0 (zero). All activities are due by the time stated in this 

syllabus unless announced otherwise by the professor (please note the Change of Syllabus and Schedule 

Policy). Due dates and times indicate the latest possible time the professor can receive your work– not the 

latest possible time you can submit your work. Late work will not be accepted under any circumstances. 

 

Student Observance of Religious Holidays  

All students at Florida Gulf Coast University have a right to expect that the University will reasonably 

accommodate their religious observances, practices, and beliefs. Students, upon prior notification to their 

professors, shall be excused from class or other scheduled academic activity to observe a religious holy 

day of their faith. Students shall be permitted a reasonable amount of time to make up the material or 

activities covered in their absence. Students shall not be penalized due to absence from class or other 

scheduled academic activity because of religious observances. Where practicable, major examinations, 

major assignments, and University ceremonies will not be scheduled on a major religious holy day. A 

student who is to be excused from class for a religious observance is not required to provide a second 

party certification of the reason for the absence. 

 

Web Assistance  
The Canvas Course Management System course website will be used to facilitate lectures, distribute 

additional reading assignments, case studies and handouts, and to help you interact with one another and 

with me throughout the semester. It will also be used to submit assignments. Go to: 

http://elearning.fgcu.edu to login to Canvas. This link provides directions for how to login to the class 

website (you will need your FGCU username and password to access Canvas). Should you experience 

any problems with the Canvas system, please direct your inquiries to the Canvas Support: phone (239) 

590-7100, or e-mail itsprt@fgcu.edu.  

 

Wireless Classroom Policy and Intellectual Property Rights Protection of Lectures 

Please note that I have a “wireless classroom” policy for all of my classes, which does NOT under any 

circumstance allow you the use of any type of wireless device and application, such as cell phones, PDAs, 

internet, instant or e-mail messaging etc. While you are welcome to bring your personal laptop/netbook/ 

tablet to class to take notes, you are only allowed to doing so with the wireless facility turned off. 

Should you decide not to heed this policy, you will be asked to leave the classroom immediately and the 

professor reserves the right to expel you from the course for repeated contempt of this policy.  

 

Students are NOT permitted to voice-record or video-tape all or parts of any class session. 

Students are prohibited from sharing class material, incl. class notes, handouts and any materials 

posted on the Canvas course website, with any other person that is not enrolled in the course. 
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Term Schedule 

 

Date # Topics Book Cases/Readings 

 

8/16 1 - Overview of Global Business 
- Globalization  

- Global Marketplaces and Business Centers 

1 Magni & Atsmon 2010 
The Economist – World in 2013 

 

Case: “GE Innovates from the 
Base of the Pyramid”  

8/30 2 - Political Institutions: Government, Regulations, and Legal Environments  

- Evaluating and Managing Political Risk Around the World 
 

2 ALL: Bach 2005 

 
Bremmer 2005 

Jakobsen 2010  

Henisz & Zelner 2010  
 

Case: “Managing Political Risk 

in the Middle East” 

9/13 3 - Economic Institutions: Government Ideologies, Economic Development 

- Comparing Nations as Investment Locations 

- Global Demographic Forces   
 

2 Porter & Rivkin 2012 

Pisano & Shih 2009  

Rattner 2011 
 

Case: “Why Amazon’s Kindle 

Cannot be Made in the United 
States”  

9/27 4 - Social Institutions: Cultural and Normative Institutions 

- Corruption, Ethics and Global Corporate Social Responsibility 

 

3, 14 ALL: Miner 1956 

 

Drayton & Budinich 2010 
Porter & Kramer 2011 

Eccles and Serafeim 2013 

 
Case: “Siemens Needs to Clean 

Up Around the Globe” 

10/11 5 - Institutional Environment Report Due  
- Leveraging Resources and Capabilities Globally 

- Strategic Imperatives to Globalize Business 

- Sources of Global Competitive Advantage 
- Strategizing, Structuring and Learning Around the World 

 

4, 12 ALL: Ghemawat 2008 
 
 

10/12 6 
 

- Entering Foreign Markets: Trading Internationally 
- Capitalizing on Global and Regional Integration 

5, 8, 10 Case: “Entering the United States 
by Bus” 

 

11/8 7 - Entering Foreign Markets: Investing Abroad Directly  

- Managing International Mergers, Acquisitions and Alliances 
 

6, 11 Kale et al. 2009 

Williamson and Raman 2011 
Rottig 2013 

 

Case: “Nomura Integrates 
Lehman Brothers in Asia and 

Europe”  

11/22 8 
 

- Globalizing the Entrepreneurial Firm 
- Managing Human Resources Globally 

 

9, 13 Earley and Mosakowski 2004 
Clouse and Watkins 2009  

Javidan et al. 2010 

 
Case: “Boom in Busts: Good or 

Bad?” 

12/6 9 - Team Integrative Global Business Topics Case Reports and 

Presentations 

 

  

 

 
 

Feel free to contact me any time during the term if you have questions, comments, or problems. Feel free to talk to 

me any time-and-place you see me at the university or in the community. My office number, telephone number,  

and e-mail address are noted on the first page of this syllabus. 

 

HAVE A GREAT TERM!! 


