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CLASS INFORMATION: 
Class Day/Time: Mondays and Wednesdays, 9:30am – 10:45am 
Location: Lutgert Hall 1201 Credits: 3.0 
 

INSTRUCTOR INFORMATION: 
Mr. Reid Lennertz, MBA; Director of FGCU Career Development Services 
Office Location: Career Development Services, First Floor, Cohen Center  
Phone: (239) 590-7960  Email: rlennert@fgcu.edu 
Office Hours: Tuesday 11am – Noon and Friday 2 – 3pm, or by appointment  
To make an appointment outside office hours, please call the Career Center reception desk at 239-590-7946. 
 
Communication 
All email communication between instructor and students should take place through ANGEL. (Emergencies are 
an exception.) I attempt to answer all e-mails within 2 business days of receipt. For “basic” questions, students 
are expected to consult the syllabus and/or contact a fellow classmate prior to contacting the instructor. 
Students are expected to check their ANGEL Inbox and Eagle Mail Account regularly. 
 
COURSE DESCRIPTION:  
Introduction to the many facets of the private enterprise system and the business that operate within it. 
Exploration of the business arena and the professions and functions needed within any business enterprise. 
Introduction to Business is designed as a foundation course to prepare the student for future coursework 
leading to a B.S. degree in business from the Lutgert College of Business (LCOB). See LCOB Mission Statement 
and Learning Goals on page 5 of the Course Syllabus. 
 
Instructor notes: The concepts covered in this course will likely be helpful to ALL students in their chosen 
career and in their everyday life. For students undecided about their career, this course will help you develop 
a better understanding about the different careers in business, as well as what you may be best suited to do. 
For students uncertain about their choice of academic major, this course will give you a better sense of the 
nature of business-related coursework and whether it is a good fit for you. For students that have decided on 
a career in business, or are confident in their choice of a business degree, this course will help you prepare for 
your future business coursework and career. 
  
Teaching Methods and Learning Strategies  
The course will be taught using a combination of classroom lecture and discussion, group activities, guest 
presenters, readings and assignments, and student presentations.  Students are encouraged to apply their 
own experiences and perspectives to support and reinforce class discussions. 
Students are expected to read the course textbook. Reading assignments must be completed prior to the class 
period. Do not expect the instructor to teach you the contents. Class periods will be used to further explore 
and analyze the topics, and bring the material to life. Not all text content is covered in class. 
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Student Commitment:  
For each credit of a course, you should expect to spend one hour in class and an average of 2 hours preparing 
outside of class each week. Therefore, as a 3-credit course, you should plan to devote an average of six (6) 
hours a week to this course outside of class. 
 
REQUIRED TEXT:  
“Business in Action” Custom FGCU Edition (Pearson) ISBN-1256113190 by Bovee & Thill 
 We will start using the textbook in the second week of class. Students who have not purchased their 

textbook by that time are still required to complete the assigned readings.  
Other readings as assigned by the Instructor. 
 
REQUIRED CLASS MATERIALS:  
 Four Scantron forms (available at the Customer Service desk in the FGCU Bookstore). These are 

REQUIRED in order to take the class exams. 
 Nameplates will be distributed during the first week. You must bring your nameplate to each class. 
 Materials for taking notes - laptop computers/electronic devices are not allowed during class meetings. 

ANGEL: 
This course will also require you to use ANGEL, FGCU’s Learning Management System. If you are unfamiliar 
with ANGEL, you may want to practice using the demonstration site. Go to https://elearning.fgcu.edu  and 
click on “Demonstration Course” under the “Help & Resources” navigation area on the left side of the page. If 
you need technical assistance, please call the ANGEL Support Help Line at (239) 590-7100 or email them at 
itsprt@fgcu.edu.  Hours of operation are: Monday – Thursday, 7:30am – 11pm; Friday, 7:30am – 9pm; and 
Saturday, 8am – 5pm. Also, should you experience problems with your FGCU e-mail account, please directly 
contact computer support services at phone (239) 590-1188. 
 
STUDENT ASSESSMENT AND REQUIRED ASSIGNMENTS:  

1. 4 Exams – 250 points (56%) 
2. Company Research and Industry Analysis Project – 150 points (34%) 
3. MyPlan.com assignment – 25 points (5%) 
4. Class participation* – 25 points (5%) 

Extra credit – three optional extra credit quizzes will be offered in ANGEL over the course of the semester. 
Check ANGEL for dates/times that the quizzes will be available. Each quiz will be worth UP TO 6 points toward 
your total grade. No make-ups on missed quizzes. These quizzes will be good practice for the in-class exams. 
 
Total possible points – 450  

A 93-100% 419-450 C 73-76.99% 329-346 
A- 90-92.99% 405-418 C- 70-72.99% 315-328 
B+ 87-89.99% 391-404 D+ 67-69.99% 302-314 
B 83-86.99% 374-390 D 63-66.99% 284-301 
B- 80-82.99% 360-373 D- 60-62.99% 270-283 
C+ 77-79.99% 347-359 F 0-59.99% 0-269 

 
You will be able to monitor your grades and attendance in the class in ANGEL. 
Withdrawal: Decisions to drop or remain in this class are yours. The last day to drop/withdraw without 
academic penalty is Friday March 29th. No exceptions. 

https://elearning.fgcu.edu/
mailto:itsprt@fgcu.edu
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DETAILED DESCRIPTION OF REQUIRED ASSIGNMENTS: 
1. Exams - 250 points 
There will be four (4) in-class exams (which includes the Final Exam) worth 60 - 70 points each. The exams will 
only cover material from the text. All exams answers are according to the text, as opposed to class discussions.   
 
It is critical that you attend class on exam dates, which are listed in the course schedule. Make-up exams will 
NOT normally be given. The only exception will be a documented SERIOUS emergency, such as a serious illness 
of the student or close family member. In relevant cases, documentation from a physician will be required. 
Make-up exams will NOT be given because the date conflicts with the student’s travel plans, extracurricular 
activities, or work schedules. Make-up exams will be given and graded at the instructor’s convenience. Make-
up exams will be a different format than the original exams, and may include essay and short answer 
questions. NO make-up exam for the final exam which is scheduled for April 29th. 
 
Students caught cheating on an exam will be dismissed from the course, receive an F grade, and will be 
reported to the Dean of Students for violating the Student Code of Conduct. 
 
2. Company Research and Industry Analysis – 150 points  
This project will entail completing a comprehensive review of a U.S. publicly traded company. By examining a 
specific company and the industry in which it operates, you will be able to connect many of the concepts 
covered in this class to an actual company, furthering your understanding of the business world. Follow the 
steps listed below. All documents are available in “Lessons” tab in ANGEL: 

1. Thoroughly read the Company Research Guide and Industry Analysis Guide. 
2. Review the sample for this assignment, which has been completed on the company Borders. 
3. Download the Company Research and Industry Profile Template. You are to use this document for the 

project. Failure to do so will result in point deductions. 
4. Follow all steps for project listed below in the “Timeline.” 

 
Timeline 
 Friday Jan. 25th - Deadline for selecting a company  
 Wednesday February 27th – Items 1-15 due. Submit printed copy in class AND submit copy to ANGEL 

dropbox by midnight. This submission will count toward 10% of the final grade on this assignment. Late 
submissions are subject to a 20% point deduction for each day late. 

 Periodically throughout the semester, we will discuss the research you have completed so far. You will 
be required to bring your projects to class on these dates, which will be announced in class. 

 Wednesday April 10th – Submit printed copy in class AND submit copy to ANGEL dropbox by midnight. 
Late submissions are subject to a 20% point deduction for each day late. Paper must also be submitted 
to Turnitin.com prior to April 10th. 

 The last three class periods of the semester will be devoted to each student giving a 1-2 minute 
summary answering the two questions in the “Recommendations” section. 

 
3. MyPlan.com Assignment – 25 points 
To assist with the career exploration component of the class, students must complete all four (4) career 
assessments – skills, interests, personality, and values – in MyPlan.com, then run the “Composite Score” to 
generate a list of possible career options. MyPlan.com registration instructions will be distributed in class on 
1/9 as well as posted in ANGEL. Bring a printed copy of this report to class on 1/14 and turn in to Instructor.  
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 4. Class participation - 25 points 
The allocation of participation points will be determined by the instructor at the conclusion of the semester. 
“Participation” will be an overall assessment of each student’s preparation to participate in class discussions 
and group activities, completion of assignments, and adherence to classroom and university policies. Excessive 
absenteeism will also result in a deduction of class participation points. When we are hosting a guest speaker, 
my expectation is that students will take notes, ask questions, and be attentive.  
 
CLASS POLICIES: 
Attendance Policy 
 Your attendance in this class is critical to your ability to achieve the learning outcomes for this class. 

Therefore, attendance is REQUIRED. Attendance will be monitored for each class period using a sign-in 
sheet. Students are responsible for sign-in the class attendance sheet and monitoring attendance 
records in ANGEL. Any student caught signing in for another student will be charged with a violation of 
the Student Code of Conduct and reported to the Dean of Students Office. 

 The point structure for the Attendance Policy is as follows: 
o First three absences – no point deduction 
o Fourth absence – 5 point deduction from final grade 
o After four absences, an additional 10 points will be deducted the final grade for EACH absence 

 Please note that I have a “no excuses” policy regarding absences. I trust you to use your own judgment 
about your reasons for missing class and whether you can afford to do so in light of the significant point 
deductions that will result. Use these “emergency” absences only if absolutely necessary (i.e. illness, 
personal matters, unforeseen circumstances, etc.) 

 Students will not receive any credit for missed classes that included in-class activities, or quizzes.  
 When you miss a class, it is your responsibility to obtain any information that was covered in class from 

other class members. 
 In order to receive credit for attending a class, a student must be present for the majority of the class 

period. 
 
Tardiness/Leave Early Policy 
 It is important to be prompt and prepared to begin class on time and stay for the entire class. The 

instructor reserves the right to deduct points for chronic tardiness and/or early departure. Attendance 
will be taken at the start of class. Please notify the instructor if you have to leave early, and depart the 
class without causing disruption. 

   
Student Behavior Expectations:  
Together we can create and maintain an atmosphere in class that is conducive to your learning and enjoyment.  
Therefore, we must all agree to follow these policies:   
 This class requires your full attention and participation. Texting and the use of cell phones, laptops, 

video games, or other personal technology device in this class is strictly forbidden. Any violation of this 
policy may result in student being asked to leave and receiving an absence for that day. Electronic 
devices must be stored (not on the desk) and in the mute or off mode. 

 Avoid engaging in disruptive acts during class, such as talking to a neighbor, reading material other than 
course material, or engaging in any activity not directly related to this class. Students are expected to 
maintain attention and alertness – no sleeping or bringing your meals to class. This is especially 
important when we are hosting a guest speaker. 
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 Civil discourse is required. Students must be respectful of the opinions of others. Students are free to 
disagree with fellow students or the professor or if it is done in a respectful manner. 

 Remediation. If you are asked to leave the class because of your classroom etiquette, it will be marked 
as half an absence. You will be welcomed back for future classes after you have met with the instructor 
individually and as long as the disruptive behavior does not reoccur. 

 Confidentiality: As part of class discussions, students may share their goals, aspirations, and other 
personal information, or touch on personal opinions, ideas, and stories. Students need to respect and 
honor the sensitivity of the information shared by others in the course and are expected to keep 
information shared in the class confidential and not discuss it or share it outside the classroom. 
Likewise, students should always treat discussion venues, such as the course’s classroom as public 
forums, and therefore each student should only share personal information that he/she is comfortable 
sharing publically. In other words, think before you share. 

 
 
COLLEGE MISSION: The Lutgert College of Business provides a high quality, student-centered learning 
environment to prepare students with the knowledge and skills needed to contribute to and take leading 
positions in business and society. Our faculties are devoted to teaching excellence, scholarship, and service that 
enhances our academic and business communities and we are dedicated to building partnerships that foster 
the economic growth of the southwest Florida region and beyond. 
 

College/Department Learning Goals, Outcomes, and Measures 
 

EPCK Learning 
Goals 

Learning Objectives. Graduate 
will be able to: 

MAN Program Student Learning 
Objectives: Student should be able 

to- 

Specific Course 
Learning outcomes 

mapped to MAN 
Programs 

Course Outcome 
Measures 

E 
Understand the 
Business 
Environment 

• Demonstrate knowledge of 
global factors influencing 
business  

• Demonstrate knowledge of 
ethical issues  

• Explain the importance of 
environmental responsibility  

• Recognize the impact of diversity 
on managerial operations  

• Analyze ethical issues as they apply 
to management  

• Propose solutions to solve business 
problems with awareness of 
environmental responsibilities  

• Understand how 
ethics are applied 
in the business 
environment  

• Recognize the 
global 
environment and 
its impact on 
operating business  

• Exams  

P 
Be effective 
problem solver 

• Solve business problems using 
analytical tools  

• Solve managerial problems  • Understand the 
functional areas of 
business 

• Company 
Research and 
Industry 
Profile Project 

C 
Effective 
communicator 

• Prepare effective oral 
presentations  

• Prepare effective written 
reports  

• Deliver effective oral presentations  
• Prepare effective written reports  
• Work effectively in teams  
 

• Gain experience 
and confidence in 
oral 
communications  

• class 
communi-
cation and 
presentations 

K 
Have 
interdisciplinary 
business 
knowledge 

• Understand main concepts and 
definitions in accounting, 
economics, finance, information 
systems, management, 
marketing, and operations 
management 

• Integrate knowledge across 
disciplines  

 

• Explain key management theories 
and practices  

• Demonstrate knowledge of all 
business are of study  

• Understand the 
main concepts 
that are used in 
business 

• Exams  
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UNIVERSITY STATEMENTS 
Academic Behavior Standards and Academic Dishonesty  
All students are expected to demonstrate honesty in their academic pursuits. The university policies regarding 
issues of honesty can be found in the FGCU Student Guidebook under the Student Code of Conduct and 
Student Conduct Review Process section. All students are expected to study this document which outlines 
their responsibilities and consequences for violations of the policy. The FGCU Student  
Guidebook is available online at http://studentservices.fgcu.edu/judicialaffairs/new.html. 
 
Disability Accommodations Services  
Florida Gulf Coast University, in accordance with the Americans with Disabilities Act and the university’s 
guiding principles, will provide classroom and academic accommodations to students with documented 
disabilities. If you need to request an accommodation in this class due to a disability, or you suspect that your 
academic performance is affected by a disability, please contact the Office of Adaptive Services.  
The Office of Adaptive Services is located in Howard Hall 137. The phone number is 239-590-7956 or TTY  
239-590-7930. 
 
Student Observance of Religious Holidays  
All students at Florida Gulf Coast University have a right to expect that the University will reasonably 
accommodate their religious observances, practices, and beliefs. Students, upon prior notification to their 
instructors, shall be excused from class or other scheduled academic activity to observe a religious holy day of 
their faith. Students shall be permitted a reasonable amount of time to make up the material or activities 
covered in their absence. Students shall not be penalized due to absence from class or other scheduled 
academic activity because of religious observances. Where practicable, major examinations, major 
assignments, and University ceremonies will not be scheduled on a major religious holy day. A student who is 
to be excused from class for a religious observance is not required to provide a second party certification of 
the reason for the absence. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

COURSE SCHEDULE ON FOLLOWING 3 PAGES 
 

http://studentservices.fgcu.edu/judicialaffairs/new.html
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This course schedule will serve as a tentative outline of the class.  
Assignments may be added, changed or modified at the instructor’s discretion in order to meet the desired 

learning outcomes of the class or due to extenuating circumstances. Changes will be announced in class. 
    
  CLASS       ASSIGNMENTS 

1 Monday, January 7th 

Introduction to class – review 
syllabus and introductions 
 

Read course syllabus and schedule 
Log on and review ANGEL course page 

Input assignment due dates in your planner 

2 Wednesday, January 9th 

Discuss Chapter 1 concepts  
Discuss Company Research 
and Industry Analysis project 
 

DUE Monday Jan. 14th: Complete all four assessments 
in MyPlan.com, print “Composite Score” report, bring 

to class, and turn in to instructor 

3 Monday, January 14th 

Discussion on MyPlan.com and 
careers 
 

Read Chapter 1 
Developing a Business Mind-Set 

Read Chapter 2 
Understanding Basic Economics 

4 Wednesday, January 16th 

Discuss Chapter 2 concepts 
 

Read Chapter 3 
The Global Marketplace 

Monday, January 21st 
No class in Observance of MLK 
Holiday 
 

Progress towards selection of company for Company 
Research and Industry Profile project 

5 Wednesday, January 23rd 

Discuss Chapter 3 concepts 
 

Read Chapter 4 
Business Ethics and Corporate Social Responsibility 

DUE Friday Jan. 25th: Finalize selection of company for 
Company Research and Industry Analysis project 

 
6 Monday, January 28th 
Discuss Chapter 4 concepts 

         Read Chapter 5 
Forms of Ownership 

7 Wednesday, January 30 
Discuss Chapter 5 concepts 
 

                                    Read Chapter 6 
Entrepreneurship and Small-Business Ownership 
Extra credit quiz in ANGEL; opens 1/31, closes 2/4 
 

FLORIDA GULF COAST UNIVERSITY 
INTRODUCTION TO BUSINESS – SPRING 2013 

GEB1011 – CRN 10148 
 

COURSE SCHEDULE 
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8 Monday, February 4th 
Discuss Chapter 6 concepts 

Review for exam 
Work on Company Research and Industry Analysis 

9 Wednesday, February 6 
Exam Review 
 

Study for Exam 

10 Monday, February 11 
Exam I Chapters 1-6 

 
 

Read Chapter 7 
Management Roles, Functions, and Skills 

11 Wednesday, February 13 
Discuss Chapter 7 concepts 

Read Chapter 8 
Organization and Teamwork 

12 Monday, February 18 
Discuss Chapter 8 concepts 

Discuss exam 
 

Read Chapter 9 
Production Systems 

13 Wednesday, February 20th 

Discuss Chapter 9 concepts 

 

Read Chapter 10 
Employee Motivation 

14 Monday, February 25th 

Discuss Chapter 10 concepts 

 

Read Chapter 11 
Employee Development and Support 

Extra credit quiz in ANGEL: opens 2/26, closes 3/2 
DUE Wednesday Feb. 27th: Company Research Project items 

1-15 in class and in ANGEL  
 

15 Wednesday, February 27th 

Discuss Chapter 11 concepts 
 

Read Chapter 12 
Management-Workforce Relations 

Monday, March 4th 

Spring Break 
 

Wednesday, March 6th 
Spring Break 

 

16 Monday, March 11th 
Discuss Chapter 12 concepts 
Exam Review 

                                     Study for Exam 

17 Wednesday, March 13th 

Exam II Chapters 7-12 

 

Read Chapter 13 
The Art and Science of Marketing 

18 Monday, March 18th 

Discuss Chapter 13 concepts 

 

Read Chapter 14 
Product and Pricing Strategies 
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Monday April 29th 7:30am – 10:15am - Lutgert 1201 - Final Exam – Chapters 17-20  

19 Wednesday, March 20th 

Discuss Chapter 14 concepts 
Discuss exam 

Read Chapter 15 
Distribution and Marketing Logistics 

20 Monday, March 25th 

Discuss Chapter 15 concepts 

 

Read Chapter 16 
Customer Communication 

21 Wednesday, March 27th 

Discuss Chapter 16 concepts 

 

Exam Review 
Work on Company Research and Industry Analysis 

22 Monday, April 1st 

Exam review 
 

Study for Exam 

23 Wednesday, April 3rd 

Exam III – Chapters 13-16 

 

Read Chapter 17 
Financial Information and Accounting Concepts 

24 Monday, April 8th 

Discuss Chapter 17 concepts 

 

Read Chapter 18 
Financial Management 

DUE Wednesday April 10th: Company Research and Industry 
Analysis project in class and ANGEL 

 
25 Wednesday, April 10th 

Discuss Chapter 18 concepts 
Discuss exam 

 

Read Chapter 19 
Financial Markets and Investment Strategies 

26 Monday, April 15th 

Discuss Chapter 19 concepts 

 

Read Chapter 20 
The Money Supply and Banking Systems 

Extra credit quiz in ANGEL: opens 4/16, closes 4/20 
 

27 Wednesday, April 17th 

Discuss Chapter 20 concepts 
Company Research 
Presentations 

Exam Review 

28 Monday, April 22nd 

Company Research 
Presentations 
 

Exam Review 
 

29 Wednesday, April 24th 

Company Research 
Presentations 
Exam Review 
 

Study for Exam 


