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      School of 
COURSE SYLLABUS 

Please read this syllabus in its entirety.  It is a part of the course content.  Understand what is required in 
this course and the due dates for completing assignments and activities. 
 
SECTION 1: COURSE INFORMATION 

 
 
Course Number & Name:  Introduction to Hospitality & Tourism (HFT 1000)     
Course Credit Hours:  3   
Semester:  Spring 2014               
Department/Program:  School of Resort & Hospitality Management   
Meeting Times/Location:  Fridays 9:30am - 10:45am              
Format:  On-ground/Online (Hybrid) Classroom                
Instructor Name:  Dr. George Alexakis 
 Associate Professor 

 School of Resort & Hospitality Management 
 Lutgert College of Business                                                                                   

Office Location: Sugden Hall, Room 215              
Contact Information:  239 590 7493 | Contact instructor through CANVAS instead of regular email  
Prerequisites: None.            
 
Course Description:  An introduction to the hospitality and tourism industry.  The many different segments 

of hospitality and tourism are discussed.  Case studies are used to provide students 
with examples of problem solving and decision-making.  Basic industry terminology 
and management concepts are studied.  The important role of service is stressed. 

 
Course Topics: Various segments and careers of the hospitality and tourism mega-industry are 

discussed in this overview class.  Basic industry terminology and management 
concepts are studied.  Theories, principles, and examples are used to relate 
hospitality/tourism industry basics.  The important role of customer service is stressed.   

   

http://www.aacsb.edu/aacsb-accredited
http://www.aacsb.edu/aacsb-accredited�
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Required Text:            Introduction to Hospitality Plus (2013).  (6th ed.).  MyHospitalityLab Access Card 

Package, 6/E 
Publisher: Pearson 
Author: John R. Walker 
ISBN: 978-0-13-281465-2 
                        

Course Website: CANVAS is an online E-learning platform.  For this class it is imperative that you are 
proficient with Canvas.  Should you have any difficulties using Canvas, please create a 
"ticket" by clicking "Help" in the upper right-hand corner of the screen.  Students are 
responsible for knowing everything appearing in Canvas. 

 
SECTION 2:  MISSION, LEARNING OUTCOMES, & MEASUREMENTS 

A. PROGRAM MISSION  
 
The mission of the Resort and Hospitality Management program is to provide students with core competencies and 
experiential learning opportunities in preparation for successful management careers and leadership roles in the 
resort and hospitality industry and to instill values of lifelong learning and community service. 
 

B. PROGRAM LEARNING OUTCOMES (PLOs)  
       
      Upon successful completion of the program, students will be able to: 
 

1. Identify and demonstrate content/discipline, proficiencies, and skills relevant to the operational areas of 
resort and hospitality management. 

2. Choose experiential learning opportunities in the field of resort and hospitality management that can 
develop professional judgments and leadership skills. 

3. Communicate effectively. 
4. Evaluate information and make decisions using critical thinking and problem solving skills. 
5. Develop an awareness of the importance of community service, ethical values, and life-long learning. 

C. COURSE LEARNING OUTCOMES (CLOs) 

At the completion of this course, students should be able to: 
 
1.  identify skills relevant to the operational areas of hospitality. 
 
2.  develop awareness of customer service and other principles applicable to the hospitality mega-industry. 
 
3.  recognize and verbalize key terminology used in the hospitality industry. 

D. MEASUREMENTS OF STUDENT LEARNING OUTCOMES 

http://www-fp.pearsonhighered.com/bigcovers/013281465X.jpg
http://www-fp.pearsonhighered.com/bigcovers/013281465X.jpg�
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When assessing the learning outcomes below, if a student answer correctly 85 - 100 percent of the  
questions used to assess their learning outcomes then the student EXCEEDS EXPECTATIONS.  
With 70 – 84 percent score, the students will MEET EXPECTATIONS.  If the students obtain less  
than 70 percent then their performance are BELOW EXPECTATIONS. 
 

ALC/ILO/ PLO  
Learning 
Objectives 

Course Learning Outcomes Assessment Use  To 
Measure Outcomes 

   
Content/Discipline 
Knowledge & Skills  
 
ILO1 & 3, PLO1  
 
 
ILO1 & 3, PLO1  

 
 
 
Identify skills relevant to the operational areas of 
hospitality. 
 
Develop awareness of customer service and other 
principles applicable to the hospitality mega-industry. 
 

  
 
 
Examinations/Field 
Trips/Guest Speakers 
 

   
Communication 
 
ILO2 & 3, PLO 1 & 3 

 
Recognize and verbalize key terminology used in the 
hospitality industry. 

 
 
Written Assignments 

 
ALC – Academic Learning Compact (State of Florida requirements) 
ILO – Institutional Learning Outcomes 
PLO – RHM Program Learning outcomes  
 
SECTION 3: LEARNING OUTCOME EVALUATION METHODS AND GRADING POLICIES 

A. Course Grading: Assigned based on the following assignments:                            
 

GRADE COMPONENT PERCENT 

Profile Picture 1 

MyHospitalityLab  20 

Writing Opportunity  4 

Canvas (Online) Assignments 10 

Test 1 10 

Test 2 15 

Test 3 20 

Attendance 20 

Total Course Percent       100% 
*Notes.  It is entirely the student’s responsibility to sign the attendance sheet during field trips.  Avoid expecting full points for assignments submitted with 
grammar, spelling, sentence construction, etc. errors.  Attendance is very important in this class for a host of reasons.  For each session that attendance is 
taken, 1 point will be earned for students that are present and .80 points will be earned for students that are late.   
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B. How your final course grade is determined based on percentage points 
Grade   Percentage Range 

             A         93%   -   100.0%                         
A-        90%   -    92.9%  

             B+       88%   -    89.9% 
 B         83%   -    87.9% 
             B-        80%   -    82.9% 
             C+       78%   -    79.9% 

 C         73%    -   77.9% 
             C-        70%    -   72.9%  
             D+       68%   -    69.9% 
 D         63%   -    67.9% 
             D-        60%   -    62.9% 
 F          Less than 60.0% 

 
 

*Note.  You must purchase the textbook package that includes Hospitality & Tourism Interactive.  
Hospitality & Tourism Interactive is designed to support the class.  It is built on the premise of a virtual 
island featuring areas that represent the different sectors of the hospitality industry.  It is set in the virtual 
world of Little Wolfe Island, which features areas for exploration that represent the various components of 
the hospitality industry: lodging, food service, etc.  You will meet characters (avatars) who will share 
information about their job, career, and give you activities to complete.  You progress through the 
characters in each learning module and advance by unlocking new characters and activities. 

 
 
 

 
SECTION 4: TEACHING METHODS, PHILOSOPHY, & MESSAGE TO STUDENTS 

A. TEACHING METHODS 
A combination of interactive lectures (where students participate), in-class activities, field trip(s), and guest 
speakers may be used to facilitate learning during the class. 
 

B. TEACHING PHILOSOPHY  
I do my utmost to aid your understanding of the course material.  Please know that I welcome students 
asking me questions and making comments.  The best experiences the ones when students feel encouraged 
to converse with the instructor and classmates.  I use real-world examples and really like to listen to other 
people’s experiences.  I believe that it is my responsibility to create a class atmosphere that encourages 
everyone to feel motivated to learn as much as reasonably can be expected during the semester about the 
class topics.  Any ideas that you have to enhance your learning experience are always greatly appreciated. 
 

C. MESSAGE TO STUDENTS 
The Introduction to Hospitality & Tourism course sets the foundation for other courses in the RHM 
curriculum.  Working hard to learn the terms, concepts, and principles in the class prepares the student for 
subsequent classes.  Such learning fosters confidence for a career in the hospitality management industry.  
 
Field Trip / Guest Speakers: 
There will likely be one class with guest speaker(s) and one class with a field trip.  Please look and behave 
in a professional manner during these times.  That includes shutting off cellular telephones, laptops, asking 
questions, and coming early to class.  
 
 

http://www.pearsonhighered.com/hscmediaville/videos/FDOC-HTI.html
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SECTION 5: TENTATIVE COURSE SCHEDULE (VERY LIKELY TO CHANGE) 

WEEK Schedule of Topics 
 

1 
 

Topic: Familiarization Exercise 
Topic: Syllabus explained 
Topic: Welcome To Hospitality 
Student Learning Outcomes: 

1. Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
2. Describe the “Spirit of Hospitality” customer service concept. 
3. Identify the different types of hospitality organizations. 

 
2 

Student Learning Outcomes: 
1. Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
2. Describe the myths and realities of a hospitality management career.  
3. Explain the positives and negatives of working in the hospitality industry. 

 
3 

 

Topic: Private Clubs 
Student Learning Outcomes: 

1. Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
2. Describe the manager’s role.  
3. Contrast between management and leadership. 
4. Describe the relationship between leader and follower. 

 
4 

Topic: Chapter 10: Marketing 
Student Learning Outcomes: 

1. Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
2. Memorize and Define the 4Ps of the marketing mix.  
3. Explain the concept of supply and demand and its importance to hospitality. 

5   Topic:  Site Visitation 
6 Learning Opportunity 1 
 

7 
Topic: Professionalism in the Workplace  
Student Learning Outcomes: 

1. Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
2. Describe the functions of the human resource department.  
3. Recognize the role a manager plays within the human research functions. 

8 
 

Student Learning Outcomes: 
1. Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
2. Compare the ‘carrot and stick’ approach to progressive motivational practices. 

9 Spring Break 
 

10 
 

Topic: Restaurant Operations 
Student Learning Outcomes: 

1. Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
2. Compare and Contrast between the front of the house and the back of the house.   
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11 Learning Opportunity 2 
 

12 
 

Topic:  Casinos 
Student Learning Outcomes: 
Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
 

 
13 
 

Topic: Cruise Ships 
Student Learning Outcomes: 

1. Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
2. State the benefits of cruising. 
3. Explain what is included in the cost of a cruise. 
4. Name factors that determine the cost of a cruise. 

Wanderlust 
14 Learning Opportunity 3 
 

15 
Topic: Careers in Hospitality 
Student Learning Outcomes: 

1. Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
2. Recognize the growing need for educators in hospitality and tourism. 
3. Recognize educators’ qualifications, responsibilities, and characteristics. 

16 Topic: Industry Guest Speaker 
Student Learning Outcomes: 

1. Explain and use the hospitality vocabulary (Key Terms) at the beginning of the chapter. 
2. Recognize components of the Southwest Florida tourism industry. 

 
 The instructor reserves the right to amend the above tentative schedule as deemed necessary.  What is said in class during the 
semester supersedes what is on this course outline (syllabus) 
 
SECTION 6: CLASSROOM FORMAT, POLICIES, MANAGEMENT STATEMENT                                                                                  

VERY IMPORTANT INFORMATION 
 

1. Content from the textbook will appear on tests even though that content will not have been reviewed in 
class before said tests. 
 

2. You are responsible for what is communicated in class, whether or not you are present (regardless of the 
reason).  If you miss a class (or come late or leave early), get the information from a classmate. 

 
3. If you come to class late, take the seat closest to the door from which you entered. 

 
4. During tests and guest speakers, all electronic devices must be turned off.  Otherwise, please feel free to 

bring cellular telephones, laptops, and other electronics to class. 
 

5. All submissions must be submitted by the day/time that they are due. 
 

6. Students must keep all submissions saved for a minimum of 90 days after the last day of the semester. 
 

7. Always email your work to yourself before submitting, just in case your computer and memory stick 
simultaneously crash. 
 

8. There may also be various questions on the tests that pertain to information on our Canvas website 
(including the syllabus).  Look through it in its entirety and read the articles that are posted. 
 

9. When a guest speaker is invited to speak in class, be mindful of the fact of how they might feel addressing 
a large group of college students (e.g., nervous, anxious, uncertain, etc.).  On those days, please come to 
class 5 minutes early if possible, be respectful, and ask relevant questions. 
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10. During field trips, you should be mindful of the type/style of property that you are visiting so that you 

dress in a professional and suitable manner.  You should ask pertinent questions during field trips too. 
 
Final Thought There is not enough time in the day to do everything that you want to do in the way that 
you want to do it.  However, I recommend that you follow guidance of Don Miguel Ruiz in his book, The 
Four Agreements: A Practical Guide to Personal Freedom, A Toltec Wisdom Book. 

Always Do Your Best: Your best is going to change from moment to moment; it will be different 
when you are healthy as opposed to sick.  Under any circumstance, simply do your best and you will 

avoid self-judgment, self-abuse, and regret. 
 
SECTION 7: UNIVERSITY & COLLEGE STANDARDS & POLICIES                                                                                 

Academic Behavior Standards and Academic Dishonesty - All students are expected to demonstrate honesty in 
their academic pursuits.  The university policies regarding issues of honesty can be found in the FGCU Student 
Guidebook under the “Student Code of Conduct” on page 11, and “Policies and Procedures” sections on pages 18 
- 24.  All students are expected to study this document, which outlines their responsibilities and consequences for 
violations of the policy.  The FGCU Student Guidebook is available online at 
http://studentservices.fgcu.edu/judicialaffairs/new.html 
 
Copyright – The university requires all members of the university community to familiarize 
themselves and to follow copyright and fair use requirements.  You are individually and solely 
responsible for violations of copyright and fair use laws.  The university will neither protect nor defend you nor 
assume any responsibility for employee or student violations of fair use laws.  Violations of copyright laws could 
subject you to federal and state civil penalties and criminal liability, as well as disciplinary action under university 
policies.  
 
Disability Accommodations Services.  Florida Gulf Coast University, in accordance with the Americans with 
Disabilities Act and the university’s guiding principles, will provide classroom and academic accommodations to 
students with documented disabilities.  If you need to request an accommodation in this class due to a disability, or 
you suspect that your academic performance is affected by a disability, contact Office of Adaptive Services.  Office 
of Adaptive Services is located in Howard Hall 137.  The phone number is 590-7956 or TTY 239‐590‐7930 
 
University Policy about Student Observance of Religious Holidays - All students at Florida Gulf Coast 
University have a right to expect that the University will reasonably accommodate their religious observances, 
practices, and beliefs.  Students, upon prior notification to their instructors, shall be excused from class or other 
scheduled academic activity to observe a religious holy day of their faith.  Students shall be permitted a reasonable 
amount of time to make up the material or activities covered in their absence.  Students shall not be penalized due 
to absence from class or other scheduled academic activity because of religious observances.  Where practicable, 
major examinations, major assignments, and University ceremonies will not be scheduled on a major religious holy 
day.  A student who is to be excused from class for a religious observance is not required to provide a second party 
certification of the reason for the absence.  
http://www.fgcu.edu/generalcounsel/files/policies/4.005%20Student%20Observance%20of%20Religious%20Holi
days.pdf 
 
Grading Policies and Grading Systems - The grading system at FGCU is described in the FGCU Catalog and is 
overseen by the Office of Planning and Institutional Performance.  (http://www.fgcu.edu/catalog/) 
In accordance with FERPA (Family Educational Rights and Privacy Act, 1974), grades may not be announced in 
class or displayed in any public view by use of the Student ID number (or social security number) in a paper or 
electronic format.  Electronic display format includes email or a web-based environment such as Canvas.  
 
Retention of Papers, Tests, Student and Class Records - University policy dictates that any materials, hardcopy 
or electronic, that contribute to the determination of a course grade be maintained by individual faculty for one full 

http://www.fgcu.edu/generalcounsel/files/policies/4.005%20Student%20Observance%20of%20Religious%20Holidays.pdf
http://www.fgcu.edu/generalcounsel/files/policies/4.005%20Student%20Observance%20of%20Religious%20Holidays.pdf
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academic year after the end of the semester.  In addition, departments/programs must maintain all records pertinent 
to grades for any faculty no longer with the university. 
 
Eagle Mail - is Florida Gulf Coast University’s student e-mail system.  Your FGCU Eagle Mail account MUST be 
activated.  If you are a first time student, you will need your PIN and Student ID, both of which are assigned at 
registration.  If you do not know your PIN, you will need to go to the Registrar's office to retrieve it.  
- To activate your account, visit http://admin.fgcu.edu/IS/applications/studentaccts/activate.asp. 
- The CANVAS (at http://elearning.fgcu.edu) will be used as the primary application for learning and 
communication.  Additional course information may be distributed via Eagle Mail, so make sure you know how to 
retrieve your Eagle mails, and check it very frequently (at least once a day). 
- Log onto CANVAS: http://elearning.fgcu.edu.  You need to use FGCU Eagle Mail account and password to log 
in. - Assignments, instructions, and other course information on CANVAS are integral components of the course 
material and are hereby incorporated as part of this syllabus. 
 
The FGCU Writing Center - assists student writers through free, accessible, learning-based writing consultations.  
Our primary goals are to help students improve their abilities to think independently, to write critically, and to learn 
and implement strategies that will assist them in producing effective writing assignments.  Consultants help writers 
with brainstorming, formulating a clear thesis, developing their ideas, and revising.  Writing Center sessions are 
designed to assist writers in improving their ability to revise independently.  Writing Consultants also help writers 
identify issues of style and mechanics; however, they do not edit or proofread.  The Writing Center is located in 
Library West, 202C.  Library West is not accessible from the main Library building (Library East): 239 590 7141. 
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