
Florida Gulf Coast University 
Lutgert College of Business 
Management Department 

ORGANIZATIONAL ETHICS and VALUES  
MAN3063 CRN 50089  

 1206 LH 
Monday, Wednesday and Friday 

12:00 Noon – 2:20 PM 
Course Syllabus 

Summer Term 2014 
Professor:  David C. Kakkuri, Ph.D. 
    Lutgert College of Business 
 
Office:   3342 Lutgert Hall 

Telephone:  239-590-7089 

E-mail:  dkakkuri@fgcu.edu 

Office Hours: Monday, Wednesday & Friday, 11:00 – 12:00PM, and by 
appointment 

Text: Cavanagh, Gerald F. (2009). American Business Values: A Global Perspective 
(6th ed.). Upper Saddle River, NJ: Prentice Hall. ISBN: 0131467069. 

Other readings as assigned. 

 

Course Catalog Description: 

- Roles of personal, organizational, and societal values and ethics in society. 
Topics include exploration of individual ethics, values and goals; the study of 
ethical behavior within organizations, as it influences people, products, and the 
work environment; the exploration of the values, ethics, and beliefs upon which 
the free market system of production and exchange is built; and the exploration 
of individual roles as well as the appropriate roles of organizations and 
government in society.  

Course Objectives: 

- The Lutgert College of Business has established Learning Goals and Learning 
Objectives for all graduates of its undergraduate programs. The EPCK Learning 
Goals and Learning Objectives are listed below. 
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LCOB Learning 
Objectives & Goals 

MAN Dept. 
Learning 
Objective 

MAN3063 Course 
Learning 

Objectives 

Assessment 
Items (see next 

page) 

Understand the 
business Environment 

1. Demonstrate 
knowledge of 
ethical issues 

2. Demonstrate 
knowledge of 
global factors 
influencing 
business 

3. Explain the 
importance of 
environmental 
responsibility. 

 

 

 

1. Analyze 
ethical 
issues as 
they apply to 
management 

2. Propose 
solutions to 
business 
problems in a 
global 
environment. 

3. Explain the 
importance 
of 
environmen
tal 
responsibilitie
s 

 

1. Apply 
knowledge 
of the 
diverse 
demographic
s of business 
to make 
effective 
ethical 
business 
decisions. 

2. Identify and 
analyze the 
implications 
of social and 
ethical 
issues in a 
business 
context. 

 

B, C, F, G, H 

Be effective Problem 
solvers 

1. Solve business 
problems using 
analytical tools 

Propose solutions to 
organizational 
issues. 

Identify and solve 
ethical business 
issues. 

B, C 

Be effective 
Communicators 

1. Deliver effective 
oral 
presentations 

2. Prepare 
effective written 
reports. 

Demonstrate 
effective oral 
communication 
skills. 

Prepare effective 
written materials. 

Work effectively in 
diverse teams. 

Prepare clear and 
concise reports that 
explore personal 
and organizational 
ethics and values. 

A, B, C, D, E, F, H 

Have interdisciplinary 
business Knowledge 

1. Understand 
main concepts 
and definitions 
in accounting, 
economics, 
finance, 
information 

Explain key 
management 
theories and 
practices. 

 Understand key 
theories relating to 

personal, 
organizational, and 
societal ethics and 

values. 

B, C, F, G, H, I, J 



systems, 
management, 
marketing and 
operations 
management. 

2. Integrate 
knowledge 
across 
disciplines. 

 

GRADE BREAKDOWN 

- ITEM     POINTS   

- a.) Personal Values/Life Goals  25 Pages 36-39, Ch. 1, Exercise 1-1  

- b.) Memo to Chief Executive  15 Page 117, Ch. 3, Exercise 3-1  

- c.) Goals Notebook     20 Page 214-215,Ch. 6,Exercise 6-1 

- d.) Write Your Own Obituary  20 Page 256, Ch. 7, Exercise 7-2 

- e.) International Man. Consultant   10 Page 181, Ch. 5, Exercise 5-1 

- f.) Quizzes/ In-class Assign/Critiques   35 

- g.) Attendance/Participation  25 

- h.) Team Presentation   50 

- i.) Exam 1     50 

- j.) Final Exam    50 

- TOTAL     300 Points 

 

Course Expectations and Requirements: 

Each student will be responsible for the following: 

1. All materials listed in the text and the syllabus. 

2. All readings and/or written assignments. 

3. Class participation and attendance. 

4. Presenting all assignments at the beginning of class, on the assigned due date. 

5. All work assigned in class, whether on the syllabus or not. 

6. All information disseminated in class, including group presentations, whether in 
the syllabus or not. 



7. All written work submitted must be typed and in 12 point font, double spaced, 
with correct spelling and grammar, using the APA Style. 

8. Follow the Ethical Code developed by the class. 

9. Read the assigned chapters before coming to class. 

10. If you are late to class, come in the back door so as not to disturb the class. 

11. If you are late to class and there is a student presentation being delivered, wait 
for the group to finish the presentation before entering the room. 

12. I will supplement the text material with lectures. You are responsible for lecture 
notes, as the exams are developed from lectures as well as the text. I do not 
post lectures on Canvas. 

 

Electronics in Classroom: 

Laptops, iPods, cell phones, and all other electronic equipment must be 
OFF and stowed when class is in session. 

 

Grading Scale: 

Grades will be based on how well each student performs on written assignments, 
class presentations, examinations/quizzes, and other assignments. An 
important dimension of performance includes the demonstration of the 
knowledge of text materials during class participation and assessments. 

Course grades will be assigned based upon the following scale: 

93.00-100  A 90-92.99  A-     
 (279-300)  (270-279)   

 87.00-89.99 B+ 83-86.99 B 80-82.99 B-  
 (261-269)  (249-260)  (240-248)     

 77.00-79.99 C+ 70-76.99 C      
 (231-247)  (210-230)        

60.00-69.99 D        
 (180-209)    

 00.00-59.99 F         
 (<180) 

Incompletes are awarded only in the rarest of cases. Assigned work not 
handed in on time will not be accepted for full credit. Work handed 
in within 24 hours after the due date and time will be penalized 
25% of the grade. Work handed in more than 24 hours late will be 
given a grade of zero (0).  

 



RESEARCH AND PRESENTATION TOPICS 

The class will be broken up into groups of four. Each of these groups will be 
assigned a topic (listed below) to research and report to the class their findings. 
A copy of the overheads with a bibliography of sources will be handed in on the 
presentation day. Presentations to the class must be a minimum of 15 minutes in 
length and answer the following questions: 

The PEAS Model will be used for your analysis. 

What is the background of the company/organization under your investigation? 

What happened ethically? 

What was the result in your incident? 

 What changed as a result of this incident?  

Why is this important to what we are studying?  

What is your opinion of the issue? 

What would you do to correct the problem and why would you take this path? 

 

Research Topics: 

Genetic Testing at the Burlington Northern Santa Fe Railroad  

 Ford/Firestone  

Malden Mills Fire  

Siemans European Bribery Case 

Whistle Blowing:”Time’s” Persons of the Year – 2002  

Walt Disney: Michael Eisner: Golden Parachutes  

Cheating at UCF  

Nike in Southeast - Asia  

Boeing (Sears – Druyun Case) vs. US Air Force  

Kroger/Ralph’s Sexual Harassment     

 Merrill Lynch and the Nigerian Barge Deal  

Monopoly and Microsoft  

The Challenger Tragedy  

Federal Sentencing Guidelines  

Bernie Madoff and the Ponzi Scheme 



Enron/Anderson Consulting 

NFL/MLB/NBA Drug Testing 

Jim Jones’ Guyana Temple 

Kwame Kilpatrick Sells Out Detroit 

Dennis Kozlowski and Tyco 

Toyota Recalls 

Google in China – 2006 

University of Michigan Law School Discrimination 

Privacy at HP in 2006 

 

Each team member will complete a peer evaluation on other project team 
member(s) contribution to the project. This will count as one half of the 
presentation project grade. 

Your research presentation should include your references. 

Remember,“Wikipedia and MySpace” and the like are not sites to be referenced 

in academic research. 

 

Summer 2011 CLASS SCHEDULE 

TENTATIVE 

1. 5/12  Introduction    a. Syllabus/Introductions 
b. Managing vs. Leading 
c. Power of Vision 
d. Ethics and Values 
e. Class Ethical Code 
f. PEAS Model 
  

2. 5/14  Chapter 1  a. Big Box Retailer     
      b. Ethical Advertising   
        

3. 5/16  Chapter 1  a. Team Assignments and Research   

        

4. 5/19  Chapter 2  a. Moral Development                       
      b. Group Think    
       

 



5. 5/21  “Wall Street”  a. Exercise 1-1, pp. 36-39, Due 

6. 5/23  Chapter 3  a. “Wall Street” Due   
      b. Pillars of Character   
      c. Four Norms  

7. 5/26  No Class – Memorial Day 

 

8. 5/28  Chapter 4  a. Exercise 6-1, pp. 214-215, Due 
      b. Adam Smith/Ayn Rand/ Cato  
      

9. 5/30  Chapter5        
   

10.  6/2  Chapter 6    a. Exercise 5-1, p. 181, Due  
      b. EXAM 1, Chps. 1-5  

11.  6/4  Chapter 6        
            
    

12.  6/6  “Absolute Power” a. Exercise 7-2, p. 256, Due  

 

13.  6/9  Chapter 7  a. “Absolute Power” Due   
      b. Sexual Harassment   
      c. Generational Values and Work 

14.  6/11  Presentations  (1-3)       
   Chapter 8   

 15.  6/13  Presentations  (4 & 5)      
   Chapter 9  a. Final Exam Review   
          

16.  6/16  Presentations  (6-8)       
   Chapter 10   

17.  6/18  Presentations (9 & 10) 

18.  6/20  FINAL EXAM  

 

Changes to the Syllabus: 

 Changes to the syllabus will be at the discretion of the professor. Students 
will be notified in class or by email before the changes are put in place. 

 

 



 

  UNIVERSITY STATEMENTS 

Academic Behavior Standards and Academic Dishonesty: 

All students are expected to demonstrate honesty in their academic pursuits. 
The university policies regarding issues of honesty can be found in the FGCU 
student Guidebook under the ‘Student Code of Conduct’ and Policies 
and Procedures’ sections. All students are expected to study this document 
which outlines their responsibilities and consequences for violations of the 
policy. The FGCU Student Guidebook is available online at 
http://studentservices.fgcu.edu/judicial affairs/new.html 

Turnitin.com 

Students agree by taking this course all required papers may be subject to 
submission for textual similarity review to Turnitin.com for the detection of 
plagiarism. All submitted papers will be included as source documents in the 
Turnitin.com reference data base solely for the purpose of detecting 
plagiarism of such papers. Use of Turnitin.com service is subject to the Terms 
and Conditions of Use posted on the Turnitin.com site. 

Disability Accommodations Services: 

Florida Gulf Coast University, in accordance with the Americans with 
Disabilities Act and the University’s guiding principles, will provide classroom 
and academic accommodations to students with documented disabilities. If 
you need to request an accommodation in this class due to disability, or you 
suspects that your academic performance is affected by a disability, please 
see me or contact the Office of Adaptive Services, Ms. Cori Bright, Director. 
The Office of Adaptive Services is located in Howard Hall 137. The phone 
number is 590-7956 or TTY 590-7930. 

Student Observance of Religious Holidays 

All students at Florida Gulf Coast University have a right to expect that the 
University will reasonably accommodate their religious observances, practices, 
and beliefs. Students, upon prior notification to their instructors, shall be 
excused from class or other scheduled academic activity to observe a 
religious holy day of their faith. Students shall be permitted a reasonable 
amount of time to make up their material or activities covered in their 
absence. Students shall not be penalized due to absence from class or other 
scheduled activity because of religious observances. Where practicable, major 
examinations, major assignments, and University ceremonies will not be 
scheduled on a major religious holy day. A student who is to be excused from 
class for a religious observance is not required to provide a second party 
certification of the reason for the absence. 

Scantron Sheets and Examination Booklets: 

I do anticipate using Scantron scoring sheets during this semester for Exam 1 
and the Final Exam. Please make sure you have them on test day as I do not 
supply them. Please do not bend or fold them as the scanner will not read 
them. 

http://studentservices.fgcu.edu/judicial%20affairs/new.html


 

 

Dr. David Kakkuri: 

Dr. Kakkuri has been in the in the Lutgert College of Business since 2005. In 
this capacity Dr. Kakkuri teaches a variety of classes in the Management 
Department. From 2012 – 2013 he was asked to serve as the Assistant Vice 
President of University Human Resources. Prior to that assignment he served 
as the Director of the Center of Leadership and Innovation in the LCOB. 
Before coming to FGCU Dr. Kakkuri was the senior organization development 
manager and HR Manager for Kraft Foods for 23 years, retiring in 2002.  

Dr. Kakkuri received his BA and MA degrees from Western Michigan 
University and his PhD from the University of Illinois. Dr. Kakkuri’s areas of 
concentration include leadership development, ethical behavior, large scale 
change and executive assessment. 

Dr. Kakkuri has served as a board member of several local and State Boards 
of Directors, including, the Gulf Coast Venture Forum, the SW Chapter of 
BioFlorida, and the Region 24 Workforce Development Board. He also served 
as the faculty advisor for the FGCU hockey team for seven years, including 
the 2012 National Championship team that included nine Academic All-
Americans on the roster. 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 


