
ADV 3008 Principles of Advertising  
Summer A 2014 Syllabus 

 
Instructor:   Norman S. Stern    CRN#   50099 
Office Hours:   Mon-Wed 1:00-3:00 PM   Class Days: Mon-Wed-Fri 
                                       Credits:  3 
Office Tel:        (239) 590-7402    Time:    3:30-5:50 PM  
Mobile Tel:       (239) 248-7734    Room:   1206 Lutgert Hall 
Office Loc:    3341 Lutgert Hall    E mail:   nstern@fgcu.edu 
    
Textbook:       Belch, George E & Belch, Michael A., Advertising and Promotion, 
  McGraw-Hill Irwin, 10th ed ISBN: 978-0-07427962 (loose leaf version) 
 
Course Prerequisite:         Junior Standing and MAR 3023 with a minimum grade of C 
 
 
Course Description: 
This course provides an introduction to the role of integrated marketing communication 
in society, business and economics.  Topics include historical perspectives, ethics, 
research and evaluation, objective-setting and strategies for planning the creation of 
campaigns for the mass and new media 
 
Student Learning Objectives: 

1. To achieve an understanding of the major components comprising the 
promotion mix—advertising, sales promotion, direct marketing, public 
relations, and new media and how they work together to help the organization 
achieve its objectives. 

2. To develop the ability to recognize and analyze marketing communication 
problems and to acquire the skills needed for decision-making under 
conditions of uncertainty and incomplete information. 

3. To understand and appreciate the complexity of planning, designing, 
implementing, and evaluating a complete integrated marketing 
communications program. 

4. To recognize the need for information-based decision-making in marketing 
communication. 

5. To enhance the ability to communicate logically and persuasively in spoken 
and written language. 

6. To master the vocabulary of the integrated marketing communications 
discipline. 

 
Teaching Method: 
Classes will consist of lectures, discussion, advertising agency team oral presentations, 
written plans, and 9 case paper reports.  Cases will be assigned regularly for classroom 
discussion.  Each student will prepare a two to three page paper citing his/her answers to 
the questions at the end of 9 assigned cases on the dates due.  While there is a one class  
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session grace period, case papers must be turned in on a timely basis.  The Instructor’s 
record of case paper submissions will be the final determinant of case papers 
actually received.  Good grammar, correct formatting and no spelling errors are 
expected. 
 
Cases will be read, but not graded or returned to students.  Ten (10) points will be 
deducted from your final grade point average for each missing case paper 
submission. 
 
Advertising Agency Presentation & Plans Book 
A major component of this course will be an advertising agency oral presentation 
competition and a written Plans Book.  Students will be organized into teams 
representing different agencies. Teams will meet each class day.  A separate document 
specifying the requirements for the presentation is on Canvas and should be 
downloaded and printed by each student.  Oral presentations will take place on 
Friday & Monday, July 26 & 29.  Written Agency Plans Books will be due on 
Friday August 2. 
 
The purpose of the Oral Presentation Competition is to convince the Client (me) to 
hire your Agency for the account you are pitching. 
 
The Team “winning” the Oral Presentation competition will have 5 points added to 
each member’s overall grade point total. 
 
Please note that Oral Presentations will be graded individually, but grading for the 
Written Plans Book will be for the Team as a group. 
 
 
Academic Behavior Standards and Academic Dishonesty 
All students are expected to demonstrate honesty in their academic pursuits. The 
university policies regarding issues of honesty can be found in the FGCU Student 
Guidebook under the Student Code of Conduct and Policies and Procedures sections.  
All students are expected to study this document which outlines their responsibilities and 
consequences for violations of the policy.   The FGCU Student Guidebook is available 
online at "http://studentservices.fgcu.edu/judicialaffairs/new.html"  
 
Disability Accommodations Services:  
Florida Gulf Coast University, in accordance with the Americans with Disabilities Act 
and the university’s guiding principles, will provide classroom and academic 
accommodations to students with documented disabilities. If you need to request an 
accommodation in this class due to a disability, or you suspect that your academic 
performance is affected by a disability, please see me or contact the Office of Adaptive 
Services. The Office of Adaptive Services is located in Howard Hall 137. The phone 
number is 590-7956 or TTY 590-7930 
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Diversity Statement: 
Florida Gulf Coast University is committed to building and maintaining a diverse, 
accessible, civil, and supportive learning community. It fosters respect and understanding 
among all cultures and all individuals who work, study, live, and teach within this 
community. Bigotry, expressions of hatred or prejudice, behaviors that infringe upon the 
freedom and respect that every individual deserves, and harassment of any kind 
transgress the university's purposes and values. Just as learning benefits from the 
interplay of teaching and scholarship in a variety of disciplines, so does the university 
community learn and profit from diverse cultures and perspectives. 
 
Student Observance of Religious Holidays 
All students at Florida Gulf Coast University have a right to expect that the University  
will reasonably accommodate their religious observances, practices, and beliefs.  
Students, upon prior notification to their instructors, shall be excused from class or other 
scheduled academic activity to observe a religious holy day of their faith. Students shall 
be permitted a reasonable amount of time to make up the material or activities covered in 
their absence. Students shall not be penalized due to absence from class or other 
scheduled academic activity because of religious observances. Where practicable, major 
examinations, major assignments, and University ceremonies will not be scheduled on a 
major religious holy day. A student who is to be excused from class for a religious 
observance is not required to provide a second party certification of the reason for the 
absence. 
 
Class Participation/Attendance:    
Each student is expected to actively contribute to class discussions, as this mirrors real 
life business situations and this is the way we all learn from each other.  Thus, a 
component of your grade will be based on your classroom performance.  Even though we 
have a lot of material to cover, there will be ample time for discussion.  Raise your hand 
often.  While you are not expected to know the correct answer every time, if you have 
been keeping up with the reading, you should be able to answer most questions.  In any 
event, each student will be called upon during class meetings, even if your hand is not 
raised. 
 
You will earn 50/100 points for perfect attendance.  Miss one class, lose 15 points.  Miss 
2 classes, lose 30 points.  Miss 3 or more classes lose 45 points for the attendance 
segment.  
 
Your presence in class is necessary to class participation. Because of the term’s short 
duration, no unexcused absences are allowed. Excessive absences will result in a lower 
grade for this grade component and may also result in a lower final grade.  Your 
successful role in class discussion will necessarily be a value judgment by me, not subject 
to negotiation.  In other words, if you “actively” participate, you will get a good grade for 
this course segment.  
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The balance of your participation/attendance grade is worth 50 points.  If you never raise 
your hand, never know the answers when called upon you will, earn 15 points.  If you 
never raise your hand, but sometimes know the answers when called upon, you will earn 
20 points.  If you never raise your hand, but almost always know the answers to the 
questions, you will earn 30 points.  If you raise your hand occasionally and know the 
answers sometimes, you will earn 35 points.  If you raise your hand frequently and know 
almost all the answers, you will earn 45 points.  Last 5 points are awarded at my 
discretion for extraordinary class performance.  
 
Example: Always present=50 points.  Raises hand occasionally and knows answers 
sometimes = 35 points.  Grade for this component:  85/100 points.  Do the rest of the 
math yourself. 
 
Classroom Decorum:   
The classroom is not a place for social interaction.  Students may not e mail, text or 
otherwise make contact with others. This includes “gossiping” with your neighbor and  
updating your Facebook page.  Laptops, Pads, etc. may be used only for note taking. 
                            
Prior Notification Responsibility of Students: 
No makeup will be allowed for any student who does not show up in class for a 
scheduled oral presentation, exam or other assigned activity without prior notification to 
and approval of the Instructor. In such a case, the student will receive a grade of 0 for that 
assignment.   
 
It is recognized that a student may, for one reason or another, not finish the required work  
of the course and apply for a late withdrawal, or a grade of Incomplete, after the official 
final withdrawal date.   The Instructor will not contemplate any change of grade or grade 
status in such cases, unless the student (or someone who speaks for the student) makes 
this request before the end of the semester.  In such cases, the student or his/her 
representative, must offer proof to explain the reasons why the student is unable to 
complete the requirements of the course.  The Instructor will then, in consultation with 
the Advising Office, determine if such a grade change is warranted.  A grade of  
“Incomplete” will not be considered unless the student is otherwise passing the course. 
 
If a student does not complete one or more assignments of the required work and/or 
ceases attendance prior to the end of the semester without such prior notification, a 
course grade of F will be entered for the student. 
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Grading Policy:                There will be six (6) components to your final grade: 
 
           Midterm Exam     100 
                                            Final Exam     100 
                                            Oral Agency Presentation*   100 
           Written Agency Plan*    100 
           Active Class Participation               100       
           Assigned Case Papers    100   
          600 points 
                            
Grading Scale: 
           A             560 and above       *rubrics on Canvas 
           A-            530-559                          
                                            B+           500-529     
                                            B             470-499     
                                            B-            450-469 
                                            C+           430-449 
                                       C             400-429 
                                            C-            370-399 
                                            D             350-369 
                                            F              below 350 

  
                                

Examinations:         
Students will need to purchase two (2) Scantron answer sheets which are sold at the 
Bookstore.  The Instructor is not responsible for providing Scantrons to students. There 
will be no makeup examinations, so please do not schedule family reunions, weddings, 
cruises or any other activity on a scheduled exam day. The Midterm Exam will be held 
on Wednesday, June 4.  The Final Exam will be held on Wednesday, June 18.. 
  
Eagle E Mail:           
Checking your Eagle E Mail each day is a basic course requirement as I will be sending 
documents, reminders and other messages on a frequent basis.  “I forgot to check my e 
mail” is not an acceptable excuse for anything. 
 
Study Assignments:          Each student is given 6 chances to learn the required  
           material: 
           
          1) Read the assigned chapter before the Agenda date. 
          2) Pay attention and participate during class lecture/discussion. 
                                           3) Listen to the review during the next class meeting. 
          4) Review the Study Guide When Distributed           
          5) Pay Attention to the in-class Review of the Study Guide 
          6) Study for the Exam on your own. 
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Meeting Agenda 

 
May 12 Monday Review of Syllabus, Written Plans Document and Oral 
                                    Presentation Requirements, Grading Rubrics 
   Chapter 1 & 2: Introduction to IMC and Role of IMC in the  
   Marketing Process. 
   Team Assignments; Brief Team Meetings 

 
May 14 Wednesday Chapter 3: Role of Ad Agencies and other MCOs  
   Case Studies: Benetton 
 
May 16 Friday  Chapter 4: Perspectives on Consumer Behavior 
              Case Study:  California Milk Advisory Board 
 
May 19 Monday Chapter 5: The Communications Process    
   Case Study:  Chicken of the Sea 
 
May 21 Wednesday Chapter 6: Source, Message & Channel Factors  
              Case Study: Gateway 
 
May 23 Friday  Chapters 7: Objectives & Budgeting 
   Case Study: Mazda (Supplement) 
    
May 26 Monday MEMORIAL DAY CELEBRATED—NO CLASS   
 
May 28 Wednesday Chapter 8: Creative Strategy: Planning & Development 
   Case Study: Under Armour 
 
May 30 Friday  Chapter 9: Creative Strategy: Implementation & Evaluation 
   Case Study: War on Drugs 
 
June 2 Monday Chapter 10: Media Planning & Strategy 
                                     
June 4 Wednesday Chapter 11-12: Evaluation TV, Radio & Print Media  
   Review Chapters 1-12               
   MIDTERM EXAMINATION Chapters 1-12 
 
June 6 Friday  Chapter 13: Support Media 
   Chapter 14: Direct Marketing 
   Case Study: IBM (Supplement) 
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June 9 Monday Chapter 15: The Internet & Interactive Media 
   Chapter 16: Sales Promotion 
 
June 11 Wednesday Chapter 17: Public Relations, Publicity & Corporate   
   Advertising 
   Chapter 18: Measuring Effectiveness of Promotion Program 
   Begin Oral Agency Presentations 
   Case Study: XM Satellite (Supplement)  
 
June 13 Friday  Chapter 19: International Advertising & Promotion 
   Complete Oral Agency Presentations 
 
June16 Monday Chapter 20-21: Advertising Regulation & Social, Ethical &  
   Economic Aspects of Advertising & Promotion 
   Review Chapters 13-21 
 
June 18 Wednesday FINAL EXAMINATION & WRITTEN PLANS BOOKS DUE  
   TODAY (No late submissions for any reason) 
 
June 20 Friday  Take the Day Off 
 


