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Public Relations Management 
MAR 4310  crn 50102  Summer C 2k14 

Tuesday & Thursday  12:15pm to 2:10pm  LH 2208 

Instructor: Dr. Ludmilla G. Wells 
Office: Lutgert Hall 3300 
Office Hours: Tuesday & Thursday: 2:30 p.m.-3:30 p.m. 
 Other times: Open Door or By Appointment 
Contact Via: Canvas Mail or urgent eMail lwells@fgcu.edu 
Follow: Twitter @Dr.LgWells and #PR_mar4310 

 

 
Required Text: The Practice of Public Relations 

Seitel, Fraser P., 12h ed. (2013). Prentice-Hall. 
 

Other Required Materials: The current  New York Times, USA Today, Wall Street Journal, 
Ft. Myers News- Press, Naples Daily News, among others to be assigned. 
Come to class with a working knowledge of  in the news. 
 

Recommended 
Rethinking Reputation: How PR Trumps Marketing and Advertising in theNew Media World  
Fraser P. Seitel John Doorley, Palgrave Macmillan (2012) ISBN-13: 9781137092229 
 
What Do You Mean I Can't Write? A Practical Guide to Business Writing for Agency Account Manager 
MacMaster, Norm. The Copy Workshop, Chicago   ISBN: 9781887229296 
 
Course Prerequisites:  MAR 3023 or ADV 3008; a grade of C or higher in either course 

Course Description: Building and managing the relationships of a company or an organization with both its 
customers and non-customer publics including the media, community, government, investors, distributors, and 
employees. It covers a wide range of topics including ethics, public opinion, publicity, event planning, 
primary/secondary research, communication, writing for the media, and managing media relations. 

Learning Objectives 
 Link and differentiate between public relations, advertising and marketing 
 Utilize marketing research to develop critical questions and to analyze results relevant to public relations 

decision making and outcomes assessments 
 Integrate public relations and the components of image management in a quantifiable manner that 

effectively maximizes resources 
 Develop communication objectives that are imperatives and strategically focused 
 Provide a rationale for using of nontraditional means to channel public relations strategies and to be able 

to fully assess the strengths and limitations of alternative approaches 
 Recognize the need for immediacy and a clearly thought out strategy that is ready to be implemented at a 

 

  

mailto:lwells@fgcu.edu
http://www.barnesandnoble.com/c/fraser-p.-seitel
http://www.barnesandnoble.com/c/john-doorley
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Classroom Environment 
You will be expected to practice civility in this classroom, giving attention and respect to your classmates, 

especially during their presentations. ALL Cell Phones TURNED OFF AND PUT AWAY (out of sight). 

 

Due Dates 
All in/out-of-class assignments, reports, and presentations are due on the days scheduled. Any changes in 

schedule/due dates will be announced in class. Failure to complete or submit/post an individual assignment will 

result in no credit, "0". Failure to complete or submit a Team Assignment will result in no credit, "0" for each Team 

Member. No late work will be accepted. 

 

Coursework Overview 

Reports 
A Report is a written assignment (8 to 10 pages Max) with a 10-15 minute oral presentation utilizing Visual 

Aids/PowerPoint. Teams will conduct appropriate primary and secondary research and cite sources using APA style 

(http://www.apastyle.org ) as separate page(s). The cover page and citation/reference pages are not counted as part 

of the 8 to 10 pages parameter. Reports and PPTs are due on the dates announced and uploaded to Canvas prior to 

11:00am. ONE Bound (stapled, prong folder) Hard Copy of each Report is handed to the client prior to your 

presentation.  

No handwritten or unsecured work will be accepted, unless otherwise indicated. 

 
Each report gives you the chance to work together as an intense, synergistic, PR unit. As a member of a team, you 

will assume a title and area of responsibility – Communications Manager, Media Relations, Publicist, Research 

Director, and so on. You will identify your primary role for each report and the final proposal. Guidelines for each 

report will be posted on Canvas and reviewed in class. You will have the opportunity to bounce your ideas off your 

classmates, friends, foes, teachers or other assorted people, but it is your work. 

It is your responsibility to read any additional posted materials to prepare your Reports. 
 

Each team member will earn the same score for each report.  Someone from the team should check… 

1. All reports and assignments are to be in MS Word only, unless you are instructed otherwise. 

 All Reports are typed Times Roman 12-point font 

 1.5 lines spaces, 

 1.25” margins (do not Justify text) 

 new paragraph indent .3” tab 

 You must USE PAGE NUMBERS 

 Type team name, members’ last name, client name in the header of the document 

 Or lose up to 5 points 

2. Excel spreadsheets, InDesign CS6 files, PDFs, JPEGs and TIFFs for pictures or graphics only in the 

Appendix. No other formats (Works, Publisher, Photoshop, etc.) will be accepted. 

3. Grammar, punctuation, spelling, syntax, and organization do count, BIG time 

Typically, two or more serious errors on any assignment will lead to a reduced grade. (lose up to 5 points)  

4. All citations must adhere to the American Psychological Association 6th Edition citation style 

http://www.apastyle.org/learn/tutorials/basics-tutorial.aspx  

5.  A hyperlink alone is not a complete reference. Cite your sources accurately.  (lose up to 5 points) 

6. No Wikipedia and No Encyclopedias and No Dictionaries for sources or citations. 

7. Typically, two or more serious errors on any assignment will lead to a reduced grade 

8. Do not write in the First Person (I, we, us, our, etc.). (lose up to 5 points) 

9. Each Report and PPT Presentation is posted to Canvas before class (11:00) on the due date. 

  

http://www.apa.com/
http://www.apastyle.org/learn/tutorials/basics-tutorial.aspx
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Writing Policy 
All students are expected to communicate effectively in written English. Proper attention to grammar, spelling, 

punctuation and proofreading is required. Assignments with two or more errors on any assignment will lead to a 

reduced grade. 

Plagiarism 

Please remember that plagiarism is a serious offense and will not be tolerated. Plagiarism in projects will 

result in a failing grade and may lead to more serious consequences. Therefore, your projects must be 

original material. To check your work, a Turnitin.com box will be available for your work. 

Turnitin.com 
Students must submit (post to Canvas) papers in MS Word format and only type your name/team name and other 

personal identification in the header of the document. 

Students who take this class must be prepared to submit electronic copies of some or all assignments to 

Turnitin.com for the detection of plagiarism. The University expects that all students will be evaluated and graded 

on their own work. If you use language, data or ideas from other sources, published or unpublished, you must take 

care to acknowledge and properly cite those sources. Failure to do so constitutes plagiarism. Papers that are 

submitted to Turnitin.com become part of the Turnitin.com student paper database solely for the purpose of 

detecting plagiarism. 

If you choose to request that your paper(s) not become part of the Turnitin.com student papers database this must be 

communicated to me in writing by the second week of the course. All subsequent written work will require the 

cover page and first cited page of each reference source to be photocopied and submitted with the each paper, 

report, or proposal. 

 

Peer Evaluations and Time Sheets (PE&TS) 
Based on their contributions to group efforts, you will be asked to allocate points among students who you have 

worked with on the team. Your evaluation of your peers will be kept confidential. The more you feel an individual 

contributed to the group effort, the higher the number of points you should allocate to him or her. Evaluations which 

are far above or below the mean will require brief written justifications. 

Peer feedback scores can directly raise or lower your individual grades. Please be aware that the majority consensus 

among team members will have the most significant effect. Majority consensus with clear explanations is also likely 

to influence the instructor's impressions of the individual's contribution to the Reports and Presentations. If the vast 

majority of one's team feels that an individual performed significantly above or below the mean, that individual's 

final semester score will definitely be affected. 

The Meeting Time Section keeps track of meeting days/times/and participation. A PE&TS is posted on Canvas. The 

information maybe hand written on the PE&TS. 

Each team member must submit a PE&TS at the start of class on scheduled Report due dates. Failure to 

submit a PE&TS will reduce your Report score by 2 points. 

 
Quizzes 
Two quizzes are scheduled to assess individual students’ understanding of concepts and terminology. 

 
Active Participation in class and on Canvas 

In Class contributions are key to discussions of current events, constructive criticism for other teams to help 

improve or innovate Reports, and meaningful postings to the Buzz Blog forums. 

 

No handwritten assignments will be accepted (unless instructed to do so). 

No Extra Credit or Extra Work is given to satisfy course requirements, missed reports, 

assignments, or improve final grades. 

NO LATE WORK WILL BE ACCEPTED. NO MAKE-UPS ARE AVAILABLE. 
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Composition of Course Grade:  

Three Reports* @ 35 points each                                105 points 

Three PPTs @ 15 points each                            45 points 

Two Quizzes @ 10 points each                                      20 points 

Four Buzz Blog Discussions @ 5points each                20 points 

The PR Program Proposal                                            100 points 

The PR Proposal Presentation                                        50 points 

The PR Proposal Presentation Deck                               50 points 

*Scores for each Report/PPT total Fifty (50) points: 

 Twenty (20) points for research, innovative thinking, quantification, integration, credible outside trade 

sources, websites. 

 Fifteen (15) points for written skills and/or organization, APA formatting. 

 Fifteen (15) points for oral and visual PPT presentation. 

Assignments Format/Type 100% 

Reports with Decks Written/3/Team 30% 

Buzz Blog Cases with Discussion on Canvas/Individual 10% 

Quizzes Individual 10% 

PR Program Proposal Written/Team 30% 

PR Proposal Presentation Oral/Team 15% 

PR Proposal Deck PowerPoint/Team   5% 

 

Controllable Consequences 
Attendance: Two unexcused absences will impact and lower your final course grade by one grade level. 

ALL Cell Phones TURNED OFF AND PUT AWAY (out of sight). First Violation – Fair Warning; Second 

Violation – you will be asked to leave the classroom for the remainder of that class session; Third Violation – 

you will be asked to leave the classroom for the remainder of that class session it will be recorded as an 

unexcused absence; Fourth Violation – you will be asked to leave the classroom for the remainder of that class 

session it will be recorded as a second unexcused absence. 

Failure to submit a PE&TS will reduce a report score by 2 points. So turn it in. 

 

Academic Behavior Standards and Academic Dishonesty 
All students are expected to demonstrate honesty in their academic pursuits. The university policies regarding 

issues of honesty can be found in the FGCU Student Guidebook under the Student Code of Conduct and Policies 

and Procedures sections. The FGCU Student Guidebook is available online at 

http://studentservices.fgcu.edu/judicialaffairs/new.html 

 

Absences, Religious Holidays 
Class attendance is required and roll will be taken daily. Tardiness is discourteous and unprofessional. Two 

unexcused absences will impact and lower your final course grade by one grade level. All students at FGCU have a 

right to expect that the University will reasonably accommodate their religious observances, practices, and beliefs.  

http://www.fgcu.edu/generalcounsel/policies-view.asp 

 
Disability Accommodations Services 
FGCU, in accordance with the ADA and the university’s guiding principles, will provide classroom and academic 

accommodations to students with documented disabilities. If you need to request an accommodation in this class 

due to a disability, or you suspect that your academic performance is affected by a disability, please contact the 

Office of Adaptive Services in Howard Hall 137. The phone number is 239-590-7956 or TTY 239-590-7930 

  

http://studentservices.fgcu.edu/judicialaffairs/new.html
http://www.fgcu.edu/generalcounsel/policies-view.asp
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Schedule of Topics, Chapters, & Meetings 
You are responsible for material in your text, handouts, videos, and Canvas. 

 
DATE: 

Tues. &Thurs. 

 

TOPIC SEITEL CANVAS 

WEEK #1 

May 13-15 
Here we go! 
What is Public Relations? 

Communication 

Research 

 
1 

3 

8 

 
Self -select Teams on 

Canvas  by 7:00pm 

Sunday, May 18th 

WEEK #2 

May 18-22 
First Client Meeting - mandatory 
Public Opinion 

Management 

 
4

5 

4 

 

 WEEK #3   
 
 
 

Report One  - Research Presentations 

– Research 

 
 

9 

10 

 

To Canvas by 11:00am 

1-hard copy to class 

May 27 
May 29 

Presentations to Clients with feedback meetings 

Media 

Social Media  

WEEK #4 

June 3 

June 5 

 

TBD 

Quiz #1 on Canvas plus Prep Report Two 

  

 WEEK #5   Report Two -  Strategic Plan  

To Canvas 

by 11:00am 

 
June 10 
June 12 

Presentations to Clients with feedback meetings 

Community Relations 13 

To Canvas by 11:00am 

1-hard copy to class 

WEEK #6 

June 17-19 

 

Public Relations Writing 

IMC 

 
15 

16 

 

 WEEK #7   Report Three – Tactical Plan  
 

6 

7 

 

To Canvas by 11:00am 

1-hard copy to class 

June 24 
June 26 

Presentations to Clients with feedback meetings 

Ethics 

The Law 

WEEK #8 

July 1 

 July 3 

 

 

Quiz #2 

International Relations 

Crisis Management: 

 
 

14 

17 

 

WEEK #9 

July 8-10 

 

Government Relations: 

Employee Relations 

 
12 

11

6 

 

WEEK #10 

July 15 

 
July 17 

 

 
Final Prep Workshop - mandatory 

 

Final Presentations 
 

  

 

 

Two Hard Copies: 

PR Proposals due by 

11:00am and 

One CD with Proposal 

and Presentation 

 

THIS SCHEDULE MAY CHANGE AS NEEDED.  It's your responsibility to stay current. 


