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MAN 2062 Ethical Issues  

Management Department 
Summer A 2014  3 Credit Hours 

Meets: Tuesday and Thursday –11:30 am to 2:55 pm -- Lutgert Hall 1206 
 

 
 
Course Information: 
Credit: 3 
Course Mode: On Campus 
CRN: 50668 
Professor/Instructor: Patricia Bell  
Office: Lutgert Hall - 2307 
Office Phone:  239-590-7316 
Email:  pbell@fgcu.edu 
Office Hours:  Tuesday and Thursday 9:00am – 11:00pm and by appointment  
Cell: 239 281 5218   
Patricia Bell is a Visiting Instructor in the Lutgert College of Business. She received her BS 
in Business Management and MS Business Administration from the University of Phoenix.  
She is a doctoral candidate in SHSS Conflict Resolution and Negotiation with a 
concentration in International Peace and Conflict at Nova Southeastern University. She 
recently retired from CenturyLink where she was the Area Director for Business in 
Southwest Florida. During the 16 years in SW Florida she developed best practices, 
participated in three mergers and reorganizations, assisted corporate with developing new 
procedures, and processes; restructured the local market focus and significantly increased 
productivity.   
 
She previously has a variety of positions in business including operations manager, system 
designer manager, engineering manager, engineer, and carrier relations. A Certified 
Executive she has written numerous articles and given a variety of presentations about 
business and telecommunications. In addition, Patricia was the project manager for system 
development creating the needs analysis for new software development; leading a multi-
state corporate team in the development to improve asset utilization, inventory 
management, and engineering design.  
 
Patricia Bell is a past president of the Rotary Club of Fort Myers, former Assistant District 
Governor for Rotary District 6960, Founding Board member for Lee County PACE Center 
for Girls, former Board member of the SW Florida Boy Scout Association, former Board 
member of the Chamber of SW Florida and served for six years on the Golden Apple 
Committee for Lee County focused on teacher recognition.  Currently she chairs a United 
Way allocations team, is a United Way Board member, on the Community Foundation 
Scholarship Grant Committee, and member of the Greater Fort Myers Chamber. 
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Catalog Course Description: 
Study of the fundamentals of moral reasoning in a general business/organizational context 
designed for business and non-business majors. Focus will be placed on the basic 
conceptual tools for ethical decision-making, recognition of situations which call for ethical 
decision-making, commonly used ethical theories and second level principles and use of a 
decision procedure for applying ethical theories and principles in practical and 
professional situations. 

1. Excellence 
2. Honesty and Truth Telling 
3. Courage/Integrity 
4. Promise Keeping 
5. Dignity, Compassion and Respect for Others 
6. Fairness and Justice 
7. Accountability and Responsibility  
8. Friendship and Loyalty  

 
Course Philosophy  
The problem with most ethics education today, especially in business, is that it uses a 
rational/analytic perspective even though the approach has proven repeatedly to have little if any 
effect on stimulating ethical thinking and/or moral behavior in students. Ethics taught only from 
books and textual materials may occupy an important place in education, but the purpose and design 
of this course is different from most traditionally taught ethics courses. The goal of this course is to 
help students practice moral ethical behavior. Specifically this course uses a cognitive experiential 
pedagogy that is designed to stimulate and develop student moral imagination and behavior. Students 
will be given at the beginning of the semester an overview of the major ethical theories that influence 
contemporary general business practices along with an exposure to using a pluralistic approach to 
making ethical decisions in business activities and in their ordinary day-to-day life activities. The 
student should keep in mind that this course is very demanding and emotionally challenging. 
The course requires that the student have the requisite skills and abilities to write and think 
clearly and the ability to work and solve wicked and demanding unstructured problems. The 
course also assumes that the student is already familiar with APA writing format and that the 
student has the emotional maturity to work on highly unstructured dynamic problems in a 
collegial group setting. 
 
Credit Hour Statement: 
For each credit of a class, you should expect to spend one hour in class and an average of 
two hours preparing outside of class each week. Therefore, since this is a three credit class, 
you should plan to devote an average of nine hours per week to this class. 
 
Prerequisite:  
No prerequisite for this class. 
 
Text and Materials: 
Huber, C. (2007). Making a change for good: A guide for compassionate self discipline. 

Boston, MA: Shambala. ISBN 978-1-59030-208-8 
Ruiz, D. M. (1997). The four agreements. San Rafael, CA: Amber Allen Publishing. 

ISBN 978-I-878424-50-I  
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Other readings and activities as assigned. 
 
Contact: 
Students will demonstrate professional habits in their course communications. Do not wait 
until the last minute for clarification regarding assignment instructions. Put your name in 
the subject line. Typically you will receive a response within 24 hours. 
 
LCOB Mission Statement  
The Lutgert College of Business educates students from Southwest Florida and beyond to 
address local and global business challenges. We are dedicated to student learning, 
scholarship, service and community relationships that foster entrepreneurship and 
economic growth.  
 
Core Values/ Guiding Principles 

Innovative/Knowledge: Provide an academic environment emphasizing teaching and 
scholarship that enhances student learning and the reputation of the college. 

Accountable/Integrity: Maintain the highest standards of ethics, honesty, mutual respect 
and accountability for our college's faculty, staff and students. 

Connected/ Service to the Community: Address current regional issues through 
extensive outreach activities and by building relationships on a local, regional and global 
basis to facilitate the economic vitality and growth of Southwest Florida. 

Sustainability: Educate and develop future business professionals to recognize the value 
of and need for sustainability, which encompasses economic, environmental and social 
responsibility. 

Global perspective: Emphasize the ability to perform effectively across cultures in 
addressing global business challenges building on the "second circle*" model. 

Diversity: Foster a climate that enhances awareness of and respect for diversity of people 
and ideas, actively encouraging it among our students, faculty and staff. 

*The second circle model was created by Dr. Richard Pegnetter as a process that expands the 
traditional college/university to international university partnership model to include the 
regional business community of Southwest Florida with the regional business community of 
our international partner thus expanding the interaction to a "second circle". 

Student Learning Outcomes: 
The Lutgert College of Business has established Learning Goals and Learning Objectives for all 
graduates of its undergraduate programs. The EPCK Learning Goals and Learning Objectives 
are listed below. 
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Evaluation Methods: 
These outcomes will be evaluated based on the assignments outlined below. All assignments are 
individual unless noted otherwise. 
 

Learning Goal & Learning Outcome. 
BBA Graduates will:  

Learning Objective  
MAN graduates will: 

Course Learning  
Objectives 
(Measureable)  

Assessments Used to 
Measure Outcomes: 

Understand the business environment 
E 

• Demonstrate knowledge of ethical 
Issues.  

• Demonstrate knowledge of global 
factors influencing business.   

• Explain the importance of 
environmental responsibility.  

• Analyze ethical 
issues as they apply 
to management.  

• Propose solutions to 
business problems in 
a global 
environment.  

• Explain the 
importance of 
environmental 
responsibilities.  

Apply knowledge of 
the diverse 
demographics of 
business in to make 
effective ethical 
business decisions. 
 
Identify & analyze the 
implications of social 
and ethical issues in a 
business 
environment. 

a1 a2, c, d, e, f, g h, i 
 
 

Be effective problem solvers 
P 

• Solve business problems using 
analytical tools.  

• Propose solutions to  
organizational issues  

Formulate and solve 
ethical business 
problems. 

c, d, f, i 

Be effective communicators 
                           C 
• Deliver effective oral presentations.  

• Prepare effective written reports. 

 

• Demonstrate effective 
oral communication 
skills.  

• Prepare effective 
written materials. 

• Work effectively in 
diverse Teams 

Prepare clear and 
concise oral and 
written reports that 
explore personal and 
organizational ethics. 

Implement ethical 
practices in team 
work. 

a1, a2, c, d 
 
 
 
 
 
 
c, f 
 

Have interdisciplinary business 
knowledge  

                           K 
• Understand main concepts & 

definitions in accounting, economics, 
finance, information systems, 
management, marketing, and 
operations management.  

• Integrate knowledge across 
disciplines. 

• Explain key 
Management theories 
and practices. 

 
 

Understand how 
personal and 
organizational ethics 
impact other 
disciplines. 

e, f, i 
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Be certain to save word document copies of ALL your submissions. Should technical issues 
arise your may be required to resubmit your work. 
 

Assignment       Points   

a.   Matrix Essay (APA format required.)   10 points         10 points 
      Assigned 5/13 Due: Wednesday May 21 -11:59pm on Canvas 

 
b. Student Reflection Journals (Clarity of thought and clear writing required.) 

1.  Reflection Journal Submissions (3)                         8 points         24 points 
Due: 5/15, 5/29, 6/12 
Each due by 11:59pm Friday on Canvas 

 
2. 30-Day Guided Retreat starts on May 19th  

      (Clarity of thought and clear writing required.) 
Retreat Reports (2)                                                   10 points 20 points  
Due: 5/27, 6/10 
Each due by 11:59pm Friday on Canvas 

 
c. Focus Project           4 points   4 points 
 Assigned 5/13 due in class 5/20 
 
d. Promise Keeping Activity (Group Project)       5 points   5 points 

Teams assigned 5/20 due in class 5/29 
 
e. Accountability and Responsibility Project       7 points   7 points 
 Assigned 6/3 due 6/12 (on Canvas and in-class 5:00pm) 

 
f. Participation/Attendance/Professionalism  10 points 10 points   
g. In class Ruiz exam - 6/12                 5 points   5 points 
h. In class Huber exam -6/19                 5 points   5 points 
i. Final Presentation Collage in Class-6/19              10 points 10 points 
 
TOTAL         100 Points 

Grading Policy: 
Grades will be based on how well each student performs on written assignments, class 
presentations, examinations/quizzes and other assignments. A critical dimension of 
performance includes the demonstration of the knowledge of text materials during class 
participation and assessments including specific citation of quotes, concepts, class 
discussions or activities.  
 
Grades and attendance will be posted on CANVAS. Any grade, participation or 
attendance issues studnets have must be addressed with within one week of posting or 
points will be forfeited.  
 
Course grades will be assigned based upon the following scale: 
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93.00-100 A   
 90.00-92.99 A-  
 87.00-89.99 B+  
 83.00-86.99 B 
 80.00-82.99 B- 
 77.00-79.99 C+ 
 70.00-76.99  C 
 60.00-69.99 D 
 00.00-59.00 F 

 
Course Policies: 
 - Each student will be responsible for the following: 

1. All materials listed in the text and the syllabus. 
2. All readings and/or written assignments. 
3. Class participation and attendance. 
4. Handing in the assignments at the beginning of class, on the assigned due date. 
5. All work assigned in class, whether on the syllabus or not. 
6. All information disseminated in class whether on the syllabus or not. 
7. All written work submitted must be typed and in 12 point font, double spaced, with 

correct spelling and grammar, APA format and submitted via CANVAS as a Word 
document. 

8. Follow the Ethical Code developed by the class. 
9. Read the chapters and other assigned materials before coming to class. 
10. Please use CANVAS email for all electronic communications with the Professor. 

- Late Work: 
Incompletes are awarded only in the rarest of cases and will require documentation. 
Assigned work not handed in at the designated time will not be accepted for full credit. 
Work handed in within 24 hours after the due date and time will be penalized lowered 
by one grade. Work handed in more than 24 hours late will be given a grade of zero (0). 

- Cell Phone/Electronic Devices: 
Laptops, iPods, cell phones, and all other electronic equipment must be OFF and stowed 
when class is in session. No exceptions, unless approved ahead of time by the instructor. 
If you use electronic devices during class without prior approval from your 
instructor, your grade for the course will be lowered. You will be asked to leave the 
class and thus lose additional participation points for that day. It is strongly 
suggested that you use the “Technology Down Parking Lot” to avoid disruptions 
and grading penalties. 
 

- Plagiarism: 
Plagiarism includes using the work or words of others without proper citations. Copying 
an assignment from a friend, roommate, etc. is plagiarism. Any plagiarized work will be 
given a grade of zero (0). 

- Cheating: 
 Anyone caught cheating will receive an automatic grade of F for the class. 
- Attendance/Participation/Professionalism Policy: 
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Class participation is a vital learning component of this class. You cannot participate if 
you are not in class. A student gains participation/attendance points for classes in which 
the student is present and participates effectively. Subsequently students, loses points 
when absent and/or when there is little or no participation. If you miss more than 2 
classes you will lose 5 participation/attendance points. If you miss 6 classes you will lose 
all 15 participation/attendance points. There are no excused or unexcused absences. 
Classroom learning is critical to succeed in this course. 
 
Professionalism is represented by the student’s preparation for class, on time arrival, and 
use of appropriate language in all communications. Classes will start promptly-no 
excuses. Students who arrive late to class may be asked to leave and/or lose participation 
points. 

 
Academic Behavior Standards and Academic Dishonesty  
All students are expected to demonstrate honesty in their academic pursuits.  The university 
policies regarding issues of honesty can be found in the FGCU Student Guidebook under the 
Student Code of Conduct and Policies and Procedures sections.  All students are expected to 
study this document, which outlines their responsibilities and consequences for violations of the 
policy.  The FGCU Student Guidebook is available online at 
http://studentservices.fgcu.edu/judicialaffairs/new.html  
 
Disability Accommodations Services  
Florida Gulf Coast University, in accordance with the Americans with Disabilities Act and the 
university’s guiding principles, will provide classroom and academic accommodations to 
students with documented disabilities.  If you need to request an accommodation in this class due 
to a disability, or you suspect that your academic performance is affected by a disability, please 
contact the Office of Adaptive Services.  The Office of Adaptive Services is located in Howard 
Hall 137.  The phone number is 239-59-7956 or TTY 239-590-7930  
 
Student Observance of Religious Holidays  
All students at Florida Gulf Coast University have a right to expect that the University will 
reasonably accommodate their religious observances, practices, and beliefs.  Students, upon prior 
notification to their instructors, shall be excused from class or other scheduled academic activity 
to observe a religious holy day of their faith.  Students shall be permitted a reasonable amount of 
time to make up the material or activities covered in their absence.  Students shall not be 
penalized due to absence from class or other scheduled academic activity because of religious 
observances.  Where practicable, major examinations, major assignments, and University 
ceremonies will not be scheduled on a major religious holy day.  A student who is to be excused 
from class for a religious observance is not required to provide a second party certification of the 
reason for the absence. 
 
Online CANVAS Tutorials: 
Information on online tutorials to assist students is available online at  
https://fgcu.instructure.com/courses/7692 
 
Students may contact FGCU Technology Services:  

https://fgcu.instructure.com/courses/7692
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Phone: (239) 590-7100 
E-mail: itsprt@fgcu.edu 
 
Workshops on technology are also available at the Center for Academic Achievement:  
 
http://www.fgcu.edu/CAA/workshops.html 

mailto:itsprt@fgcu.edu
http://www.fgcu.edu/CAA/workshops.html

