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1. Degree/Major Title:   

Marketing 

2. Contact person: Khaled Aboulnasr        

College:    Lutgert College of Business          

Department/School: Marketing 

Telephone: 239-590-7593 

3. Briefly describe the proposed revision(s). 

1. Add GEB 3085 Professional Development (3) to the Business Common Core so students can 
choose either SPC 2023 Public Speaking (3) or GEB 3085 Professional Development (3).

4. .Effective date:    Fall  2021 
Changes are effective in the fall of the year.  Exceptions are approved only in unusual circumstances with adequate 
justification. 

5. Briefly explain the rationale for the proposed revision. 

Instructions for Degree/Major Revisions:
Complete this form when the proposed changes will impact the words, numbers, or symbols as presented in 

Changes to Program 
Admission Requirements and Additional Graduation Requirements should also be included in this 
proposal. 
Catalog copy is available at http://www.fgcu.edu/catalog/

upper right corner. Copy and paste catalog copy into a Word document. Turn on the tracking function (be sure 
that both additions and deletions appear in the tracking).  Update the catalog year and make edits.  Save the 
document as a Word file.   
When the proposed changes are approved by the College Curriculum Team, the College Administrator will 
send the following to Lucero Carvajal in Academic and Curriculum Support (ACS) no later than October 31 
for review by the University Undergraduate Curriculum Team (UUCT):  

o An electronic MS Word version of the tracked catalog via email.  
o A color hard copy of the Degree/Major Revision Proposal with appropriate signatures via campus 

mail. 
o An electronic MS Word version of a degree curriculum map showing prerequisites and sequencing 

for all courses via email. 
If changes are for courses only and there is no impact to the catalog copy, this revision form is not necessary.  
When these -  have been approved by the College Curriculum Team and noted in CMS, 
the CMS College Administrator should send a list to Lucero Carvajal in ACS.  The same October 31 deadline 
applies. 
All changes to courses are completed via the Curriculum Management System (CMS) 
https://midas.fgcu.edu/acadaff/scns/default.asp   
Reminder:  The prefix/number for a new course is handled one way in the catalog copy and another in 
CMS.  In the catalog copy, identify a new course with the suggested title, suggested prefix and course level, 
plus XXX (e.g, ART 4XXX).  When final approval for the course prefix/number is received from Statewide 
Course Numbering System, the catalog copy will be updated.  In CMS, a new course is requested by entering 
the suggested title and suggested prefix/number with no XXX. See instructions in CMS for selecting an 
appropriate suggested prefix/number.   
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Link the proposed revision to assessment and institutional effectiveness activities (feedback from students, market 
demands, program evaluation, resource allocation, etc.).  Provide three years of data. 

The Professional Development Skills Course was developed to provide students with a wide range of professional 
development capabilities, including public speaking, as well as practical business knowledge, networking 
connections and personal skills to succeed in today' s rapidly changing and increasingly competitive global 
marketplace.  

Currently, all business students are required to take SPC 2023, which provides students instruction and practice in 
effective public speaking, and includes practical experience in speech composition, delivery, and critique. 
Students in SPC 2023 prepare three speeches during the course of the semester (informative, persuasive, and final 
demonstration). Along a similar vein, the curriculum in GEB 3085 includes assignments that are related to public 
speaking and that include practical experience with delivery, as well as critique (individual business presentations 
that are 7-10 minutes in length, mock interviews, elevator pitches, and networking role play). In addition to 
opportunities to engage in public speaking activities, the curriculum in GEB 3085 includes the development of 
other critical business-discipline specific soft skills, under the guidance of business faculty members. Further, 
under this proposal, students can still choose to take SPC 2023 Public Speaking instead of GEB 3085. 

In addition to developing public speaking skills, the focus of GEB 3085 is to enhance professional development 
skills by preparing students for internships, professional credentials to get a job and career skills to be successful 
at the job.  This is needed because many LCOB students come from a background where they may not have 
learned all of the skills and practices needed to be successful in professional and business roles within an 
organization. Many of our students are the first persons in their families to attend college. In addition, a majority 
of our students work part-time/full-time jobs while attending college, which leaves 

skills from faculty members and mentors, it is important for business students to gain a formal understanding of 
these skills from trained experts as part of their formal university education.  

The LCOB has received feedback from organizations that employ business students that is along the lines of: We 
love to hire your students BUT we would like your students to ha
Specifically, employers have pointed to a need for stronger development of soft skills, especially workplace 
communications. Based on this feedback, the faculty believe that college graduates who learn how to efficiently 
and effectively express themselves in a business setting, as well as possess knowledge of business expectations, 
protocols and etiquette, will have a competitive advantage in today's global job market. 

We piloted sections of the Professional Development course in both Fall 2019 and Spring 2020 (and we are 
currently running one section of the course in Fall 2020 as well). Enrolled students were asked the question: 

A sampling of their responses are included below. This evidence shows that the students who have taken the 
course do see a value in adding it to their core business curriculum.  

Allowing the option for students to take either SPC 2023 Public Speaking (3) or GEB 3085 Professional 
Development (3) makes GEB 3085 accessible to some business students who would not be able to fit it into their 
plan of study otherwise (due to limited space for electives in their major, etc.).  

TOTAL NUMBER OF STUDENTS (Fall 2019 & Spring 2020 combined): 63 
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SPRING SEMESTER 2020  Sample Responses (all responses available upon request): 

 Yes, it will increase their skills and provide necessary feedback. This class provides a great 
opportunity to practice and get real time feedback. 

 Yes! The information I received from this class would be important and relevant for any 
business student. It should be a requirement because its unique and no other college class goes 
over the information discussed in PDS. 

 I think it should 100% be a requirement for all students. I learned more from this course than 
any other course at FGCU. Students will be able to learn a lot about the business world and 
what to expect when applying for a job.  

 I believe that this course should be required because it's beneficial not just to your first job but 
to every job you will ever have. This course adds value to FGCU because it makes its business 
students more aware of how to add value in the business world. 

 I think it should, but have it recommended for sophomores or juniors that way seniors would 
have the ability to put this information to use.  

 YES!!!! This should be a mandatory class because it is teaching us things that most people don't 
ever learn in life, however is information that will help you succeed throughout your business 
career. VERY IMPORTANT!!!! 

 YESSS!!! 100% every day after class I tell my roommates what I learned, and they always talk 
about how they wish they took this class. I think this class is so extremely important for every 
student to take. Because before this class I would have never known there was an appropriate 
way to give a handshake.  

 I feel that this should definitely be a required course as it would greatly increase student 
success outside the classroom. 

 YES! The tools and resources that I have learned from this class have helped me not only 
submitting resumes but helped my interview process too. I thought I was prepared before going 
into this class and almost dropped it, but I am thankful that I did not. Even though this might be 
'easy' topics, like resumes, they take time to complete the correct way. 

 I don't think it should be a requirement, but make it more known to students. I wasn't aware 
this course was an elective until recommended by an academic advisor. I think it is a great 
course that teaches professionalism at a high level. 
 

FALL SEMESTER 2019  Sample Responses (all responses available upon request): 
 Yes, yes, yes! I cannot emphasize enough that this should be a required for all business 

students. It has made me so much more confident and prepared for the real world. I would be 
in poor shape if it was not for this class.  

 I think overall it would be a good idea to have business students, but at the same time I think 
students should be able to choose what electives they want.  

 
 

 No, because I feel that students should have the choice to put in the effort to join this class for 
professional help.  

 Yes, because it made me feel more confident going into the future and beginning to look for a 
job after I graduate. 

 Absolutely! Every student should be required to take this course. Every topic addressed in this 
class related to real life situation and will help students succeed in business career.  

 I believe if we want great graduates then yes. People skills are vital in business, and this course 
teaches them extremely well.  
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 I think that it should be an elective. But a highly talked about elective. That way you get the kids 
that really want to be here and learn. Some kids simply do not care. 

 Yes, because this will help with make our students competitive in the job market. I really 
learned about how to approach EQ skills so it was nice to learn and practice these skills. 

 Yes, because a lot of the concepts can be applied to other classes. For instance I have applied 
the p
my Integration class. 

6. Describe additional library resources needed to support this revision?  Explain rationale for response, even 
if answer is None. 

None as existing materials are sufficient. 

7. Describe additional faculty resources needed to support this revision?  Explain rationale for response, even 
if answer is None. 

Since Fall 2019, the LCOB has offered two sections of the course the business students. The LCOB Dean  
Office will acquire the necessary resources to offer additional sections of GEB 3085. 

8. Describe additional technology, facility, laboratory, or other resources needed to support this revision?  
Explain rationale for response, even if answer is None. 

None as existing resources are sufficient. 

9. What impact will the proposed revision have on other colleges, units, or programs? 

Please search current online catalog to determine if other colleges, units, or programs use courses that are part of this 
proposal and need to be notified of any changes. 

CAS will not need to offer as many sections of SPC 2023, Public Speaking, and can allocate their adjunct 
resources to other courses. 

10. New courses:  

 No new courses are required. 

 New courses are needed.  List prefix/number/title below.  Complete a Course Add Form for each from the 
Curriculum Management System -  https://midas.fgcu.edu/acadaff/scns/. 

11. Change to existing courses: 

 No existing courses are being changed. 

 Existing courses are being changed.  List prefix/number/title below.  Complete a Course Change Form for each 
from the Curriculum Management System -  https://midas.fgcu.edu/acadaff/scns/. 

12. Termination of existing courses: 

 No existing courses are being deleted from the FGCU course inventory. 

 Courses are being terminated.  List prefix/number/title below.  Complete a Course Terminate Form for each 
course from the Curriculum Management System -  https://midas.fgcu.edu/acadaff/scns/. 

13. What impact will the proposed revision have on the progression or sequencing of courses in this degree 
program?  

Please provide evidence in the form of a degree curriculum map, a listing of all General Education, required and 
restricted elective courses in the major and their prerequisites or use another form appropriate for your program. 

None. 
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14. What impact will the proposed revision have on the progression or sequencing of courses in this degree 
program for current students?  

None. 

15. Catalog copy: 
See Instructions above. 

16. Additional remarks: 

 

APPROVALS (required prior to submission)   

Department/Program Chair/Director ______________________________________________Date______________ 

College Curriculum Committee Chair ____________________________________________Date______________

College Dean _______________________________________________________________Date ______________ 

Does another department or unit provide related expertise or offer similar courses?   No     Yes  (If yes, have the other 
department complete the following.  Attach a separate sheet if needed.) 

  Department/Unit: ________________________________________________________ 
 Supports this proposal     Does not support this proposal     Defers Recommendation 

Authorizing signature: _______________________________________________  Date ______________________
Comments: 
 

 
 

10/08/20

10/09/2020



Marketing (B.S.) 2020-2021-2022 Catalog Year 
 
Program Requirements 

1. FGCU General Education 
Program (https://www.fgcu.edu/academics/undergraduatestudies/generaleducation/) 
To prevent or minimize excess hours, select general education courses that satisfy 
common prerequisite requirements for your intended major. 
 

2. Common Prerequisites 
For this major, common prerequisite courses with an asterisk (*) require prior 
knowledge and skills demonstrated through degree acceleration programs (e.eg, the 
College Board's Advanced Placement Program [AP], International Baccalaureate 
Program [IB], College-Level Examination Program [CLEP], Advanced International 
Certificate of Education Program [AICE]); dual enrollment; placement exam; or college 
coursework. 
 
FGCU Course: ACG 2021 Intro to Financial Acctg. (3) Minimum grade of C 
Acceptable Substitute: ACGX021 or ACGX022 or (ACGX001 and ACGX011) 
 
FGCU Course: ACG 2071 Intro to Managerial Acctg. (3) Minimum grade of C 
Acceptable Substitute: ACGX071 or ACGX301 
 
FGCU Course: CGS 1100 Computer Software and Technology (3) Minimum grade of C 
Acceptable Substitute: CGSX100 or CGSX100C or  CGSX570 or CGSX060 or 
CGSX531 or CGSX000 or ISMX000 or CGSX518 
 
FGCU Course: ECO 2013 Principles of Macro Economics (3) Minimum grade of C 
Acceptable Substitute: ECOX013 
 
FGCU Course: ECO 2023 Principles of Micro Economics (3) Minimum grade of C 
Acceptable Substitute: ECOX023 
 
FGCU Course: *MAC 2233 Elementary Calculus (3) Minimum grade of C 
Acceptable Substitute: MACX233 
[Prerequisites of MAT 1033 minimum grade of C then MAC 1105 minimum grade of 
B; or relevant accelerated credit; or placement exam] 
 
FGCU Course: STA 2023 Statistical Methods (3) Minimum grade of C 
Acceptable Substitute: STAX023 or STAX122 or QMBX100 
 

3. Business Common Core (27 credits) 
BUL 3130 Legal & Ethical Enviro of Bus (3) 
ENC 3250 Professional Writing (3) or GEB 3523 Critical Think&Writing for Bus  (3) 
FIN 3403 Business Finance (3) 
GEB 4890 Business Strategy (capstone) (3) 

https://www.fgcu.edu/academics/undergraduatestudies/generaleducation/


ISM 3011 Information Systems (3) 
MAN 3025 Principles of Management (3) 
MAR 3023 Introduction to Marketing (3) 
SCM 3005 Supply Chain Management (3) 
SPC 2023 Public Speaking (3) or GEB 3085 Professional Development (3) 
 

4. Required Courses in the Major (18 credits) 
MAR 3400 Professional Selling (3) 
MAR 3503 Consumer Behavior (3) 
MAR 4613 Marketing Research (3) 
MAR 4804 Marketing Strategy (3) 
MAR 4841 Services Marketing (3) 
MAR 4832 Product & Brand Management (3) 
 
 

5. Restricted Electives (9 credits) 
Select 9 credits of upper division (3-4000 level) in marketing (MAR) or advertising 
(ADV) courses. 
 

6. University Requirements (3 credits) 
IDS 3920 University Colloquium (3) 
 

7. Additional Electives - as needed to reach total credits required for the degree 
TOTAL CREDITS REQUIRED: 120 
 



Year 1
ENC 1101 English Composition I 3
CGS 1100 Computer Software & Technology 3
MAT 1033 Intermediate Algebra 3
GEHM State Core General Education Humanities 3
GENC State Core General Education Natural Science w/lab 3

Total Credits 15
Year 1

ENC 1102 English Composition II 3
MAC 1105 College Algebra 3
ACG 2021 Intro to Financial Accounting 3
ECO 2023 Microeconomics 3
GEB 3085 OR 
SPC 2023 Professional Development OR Public Speaking 3

Total Credits 15
Year 1

Total Credits 0-9
Year 2

ACG 2071 Intro to Managerial Accounting 3
MAC 2233 Elementary Calculus 3
GEHM General Education Humanities with INKN Attribute 3
GEB 3523 OR 
ENC 3250

Critical Thinking for Business OR 
Professional Writing

3

GENC or GENA
General Education Natural Science 3

Total Credits 15
Year 2

ECO 2013 
Macroeconomics (Satisfies State Core Social Science 
requirement) 3

STA 2023 Statistical Methods 3
MAN 3025 Principles of Management 3
GESO General Education Social Science 3
GEHM General Education Humanities with INKN Attribute 3

Total Credits 15
Year 2

Total Credits 0-9
Year 3

FIN 3403 Business Finance 3
MAR 3023 Introduction to Marketing 3
ISM 3011 Information Systems 3
IDS 3920 University Colloquium 3
BUL 3130 Legal & Ethical Environment of Business 3

Total Credits 15

Year 3
SCM 3005 Supply Chain Management 3
MAR 3503 Consumer Behavior* 3
MAR 3400 Professional Selling* 3 M
MAR Elective MARE Course Attribute* 3
Free elective 3

Total Credits 15
Year 3

Test Score

Suggested Plan of Study BS-Marketing 2021-2022
Fall Prerequisites

Test Score

Summer

Spring
ENC 1101 with a minimum grade of C
MAT 1033 with a minimum grade of C or Test Score

Spring

Complete 20 of 80 Service Learning Hours by end of year 1

Fall 
CGS 1100 and ACG 2021 with a minimum grade of C
MAC 1105 with a minimum grade of C or Test Score

ENC 1101 & ENC 1102 with a minimum grade of C (in addition, 
GEB 3523 requires ACG 2021 with minimum grade of C); 
sophomore standing

MAT 1033 or MAC 1105 or MAC 2233 with a minimum grade of 
C or Test Score
Sophomore Standing
See Civic Literacy Requirement

Summer

Complete 40 of 80 Service Learning Hours by end of year 2

Fall 

CGS 1100, ACG 2021, ACG 2071, ECO 2023, ECO 2013, STA 
2023, with a minimum grade of C
Junior Standing
CGS 1100 with a minimum grade of C; Junior Standing
Sophomore Standing
Sophomore Standing

Spring
STA 2023 with a minimum grade of C; Sophomore standing
MAR 3023 with a minimum grade of C
MAR 3023 with a minimum grade of C
Variable

Summer
Complete 60 of 80 Service Learning Hours by end of year 3



Total Credits 0-9
Year 4

MAR 4613 Marketing Research* 3
MAR 4832 Product & Brand Management* 3
MAR Elective MARE Course Attribute* 3
Free Elective 3
Free Elective 3

Total Credits 15
Year 4

MAR 4804 Marketing Strategy* 3
MAR 4841 Services Marketing* 3
MAR Elective MARE Course Attribute* 3

GEB 4890 
Business Strategy (Capstone-completed in the 
graduating semester) 3

Free Elective 3
Total Credits 15

Year 4

Total Credits 0-9

Spring

Fall 
MAR 3023 with a minimum grade of C
MAR 3023 with a minimum grade of C

Complete 80 of 80 Service Learning Hours by end of fall 
semester year 4

Variable

MAR 3503 and MAR 4613 with a minimum grade of C 
MAR 3023 with a minimum grade of C
Variable

FIN 3403, MAN 3025, MAR 3023 with a minimum grade of C

Business Common Core

Summer

Legend
Notes:  1) Math course requirements and sequence are determined 

upon entry to the University by the math placement exam or test 
scores.  Students that place in higher level math may need additional 

general elective credit hours to meet the 120 total credits required for 
the degree. 2) FTIC and LL Transfer students must complete 9 credit 

hours of coursework during summer session (s). 3) Baccalaureate 
degree-seeking students initially entering a state university fall 

semester 2018 and thereafter must demonstrate competency in civic 
literacy.

Common Prerequisites

Required Courses in the Major *Students must meet the college 
criteria for admission to the major prior to enrolling in major courses

Restricted Electives *Students must meet the college criteria for 
admission to the major prior to enrolling in upper division restricted 
electives
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